MIATIVINITUALITY UNT.NTTUAT AUUNLAY
UM Ing1demnalulagsvuing AT 5

yavisngUatenamsvieaiedlueens Juesniaedlduazusegalalunis
viauigavastinviaaiigav1glsy

South East Asia Travel Destination and Travel Motivation of Tourists
s9a5ms uwlaswnad

1 ¢ a a a a s a Y c: v v w o
879138 @1VNIYINIINAR ﬂﬁu%‘UiW’ﬁﬁqiﬂﬂ]LLa%ﬂaUﬂ?ami winedewmaluladsvuseadiuun darindiune 52000

UNANED

nM9fei ngusrasifodnwidunanisviendisvesinvesfisrsglsluniefons usen
Bedld wazusagalalumsvioadisavestinvieaiivavnglsy Tagldseifouisideided199 (Survey Research)
WAZLANLUUADUNINAUNGNA10819311IU 400 Au TaglasuiuuasunuAudIuIu 198 ¥a N15ATeiteya
finsldadfdanssauuiusznaudie aud fosay Aede uazdudonvunsgiu dauaifoyuiu
Usgneuse malieneisuifiuaiads msiesgidulssavianduiuduuuifiesdu wagnmavaaaue
Auesiuresuuasuaiy lnefvuaseiutedfynadalifisydu 05 nansidenudn  Uszina
jsmneUatenislumsveaiisrvesineudisdlutvmeidons usenidedld 5 Suduusn ldun
e Boau fum Bulaiide uazuniaide nanmsisedsseyiusagdlalumsvisndivivesinvieaiiois
glsUsuRsuaziundndanodeliunnsnaiy wasdmuiusegdasundnuazusgdasustanuduiug
AuegaiitedAgyniseia

Abstract

The objectives of this research were to study the travel destination in South East Asia and
travel motivation of European tourists. Survey research methodology was exploited by distributing
questionnaires to sample group of 400 tourists which 198 were returned. Then, descriptive statistic
parameters, including frequencies, percentages, means, standard deviations and inferential statistics
included a t-test, one-way ANOVA, Person’s Correlation Coefficients, and Cronbach’s Alpha were
employed to analyze the data with .05 significance level. The result of the research reveal that the
first 5 tourist destination ranking of South East Asia country were Thai, Vietnam, Cambodia,
Indonesia and Malaysia. The result indicated that there are non-significant differences in both of
travel motivation mean of European tourist which result also found the significant relationship

between push and pull motivation.
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