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The development of electronic commerce in Thailand for business
which lead to the ASEAN Economic Community
Uninnn guanysal MAde’ Andand Bena’ wuiving vydn® uas ey denn’

1 20 = a Y a Y a v v
£19158 “UnAnY AUEWITYEMERILATAITIANTT UMINYISEAIUATUNS F91TARSI 92000

unAnEe

Uszinrlnemasaziadngussnnunasygiaendeu (Asean Economics Community) 38 AEC Tud
w.7.2560 Inedlithmneifioaiwainsuiagunsudmienty wasuamaauseloninaasughadiuiy
nsvhgsRagUuuunisihieddutelifussnounisiveannsnegsenldluniiendeu Ao gstanisdous
Auduazuimsinueietnedumesdavienisintuluniy “E-commerce” meidelunfiiitagusasdifie
Anunedeiiidviswasion1sianngsia E-commerce tiesasiumsiinguszmauasugioondou Taggu
fegaannguUsEmnsAelUsEneunsesAa E-commerce fianmzioufunsuiaugsfionism nanisise
wui ddumnuddnuesiladeiifivnadensianngsia E-commerce iudusuusnie nuieutila
AwsUszma daazeiliananaldiieulumssiiugsie lnefidiedsey 3.9750 Susdufiaesie
nsdaanmsdiaivasnns daasiliAnguassaludomesduisiuiiindu Tnodanadeogii 3.8475
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Abstract
Thailand is on the way toward ASEAN Economic Community or AEC in the year 2015. The

AEC aims to create one-solid base for production and distribution and concurrently seek mutual
economical profits. A kind of business that may allow Thai entrepreneur to survive more easily in
ASEAN is the selling and purchasing of goods and services via internet, or ‘E-commerce’. The
objective of this research is to study the factors that influence the development of E-commerce
that will facilitate Thai entrepreneur when we enter AEC. The samples of our study are the group of
E-commerce’s entrepreneurs, who legitimately registered with Department of Business
Development. Our research revealed that the major factors that influence the development of E-
commerce is the knowledge in foreign language, which is considered to be the source of major
advantage for business, with average at 3.9750. Follow by the opening of free trade area, which will
cause more obstacles, in term of the increasing number of competitor, with average at 3.8475. The
lease is population’s preference that would directly affect business’s revenue, with average at
3.7450.
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3. Nan1sANEILazaAUTIUNE
3.1 NIATRseUNsuANUAstayauuUUInRA
MnMsnTIedevvedeyafianmsiiuuuuasuau Tasnisldadfnaaey Kolmogorov-Smimov
wud Foyafinauanuasuuund feneed a-1 dedu §idearldaiinaanu uuu T-test Tngldmstiasgd
ALUTUTIU (Analysis of Covariance) LLUUaRINI 38 Two-way ANOVA

AN 1 LLﬁmmi(ﬂi’JﬁlaﬁJUmiLLﬁ]ﬂLL%G%@;J@LLUUU?W@W%@MUH@ One-Sample Kolmogorov-Smirnov Test

LATHEND GRIGEY IUUSTIN
N 19 19 19
Normal Parameters(a,b) Mean 45.7368 46.0526 42.2105
Std. Deviation 6.26136 6.70384 546279
MostExtremeDifferences Absolute 126 135 116
Positive 136 135 .090
Negative -.068 -122 -116
Kolmogorov-Smirnov Z 591 588 507
Asymp. Sig. (2-tailed) 876 880 960

a Test distribution is Normal.
b Calculated from data.
731 : :nNsUsTIRaRan1s@nanelusknsy SPSS for Windows

nMsvAdoUANNAT L Anwayanienmussssnatuladeiifinadenmatauiuartadefifinanseny
vosgsnamdluddidnnseindifiosesiunsiingussmauasugioendeu Taensiusuifivuauuansng
spisdnuazvesgsiauazadmeiudunadey
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A13NN 2 UARINARANUANGNTENTNUTENVRIgsNanuTadesudInday

UszLnnvaessna U Mean Sig
B2B 97 202.78
B2C 260 194.34
\ATHgNe B2G 29 20171 0.198
G2B 14 21371
Total 400
UszLnnvaessna U Mean Sig
B2B 97 206.62
B2C 260 196.58
GAGH] B2G 29 220.86 0.365
G2B 14 172.14
Total 400
B2B 97 203.12
B2C 260 200.42
ECILERH B2G 29 213.09 0.509
G28 14 157.79
Total 400
AULRFIUN9EDA

MsasEiauAaiu duesegia Tnadon3dniugie E-commerce vasUszinalnelile
sessunsingUssrauasugiitendou s ad 2 e Sig ey 0.198 Fafleunnad 0.05 Rty
gousUANLAgIL HO U mnemnudn Ussinvuesgsnaliinadetiademeiuiasugia

nMyiAsEinNAaTiy fudiem fnadenisaifiugsia E-commerce vasUszmAlneiiiosesiu
nsitgUssrauAsugRine By 2109139 2 A Sig TAiiy 0365 Fsdidnunnndt 0.05 dvdu soxsy
AUz HO T vaneaudy Ussnnvesssnalifinadetiadensinudany

nMslegianuAniu fuiamusssy fuasensduiugsfa Ecommerce wasUszindlveiiio
sesfumaringussmauasygiaonBou 91nmssd 2 e Sig ety 0.509 Fedidnannndt 0.05 Fatu
gousuAILAZIL HO Hu neaud Ussinnesgsialifinadedademaeiuiamsssy
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M3V 3 UAAINAAUUANGNTENINULIAYRSSRARUTaduM uAwWInd oY

YUINVBIFIND I Mean Sig
JuInLan 1-5 Au 244 185.15 0.004
- YUIANAN 6-50 AU 121 225.67
TN YUIAAE UINATT 50 A 35 202.49
Total 400
YWIAEN 1-5 AU 244 189.15 0.025
o YUINNAN 6-50 AU 121 212.57
o YuIAlAg WA 50 A 35 237.90
Total 400
YUINVDIFIND Fuu Mean Sig
YWIALEN 1-5 AU 244 189.43 0.055
o YUINNAN 6-50 AU 121 216.65
LT YUIAAg 1NN 50 A 35 22181
Total 400
AUNRFIUN9EADH

mMslaTgianuAnLiu fuaswgia dnadon1sduiussfia E-commerce vasUszinAlneiiie
sesfumaiingussrauasugiandouatnmsed 3 A Sig fidusindy 0.004 Faflrtesndt 0.05 ety
geuFuaLLAgIU H1 U M vunvesesgsiasiareadonaiuiasugia

mMsAsgianuAnTi Fudsay Tnasonisfidugsia E-commerce vossemalneiiiosessu
naitnguszraumsysRitenTeu needl 3 én Sig iduvindy 0.025 Fsdidrtiosndn 0.05 dafu vonsy
auufigiu H1 th sanena suinvesssiasinasetiadonisiudny

nslaTgianuAniy fuiausssy fnadonisduiugsia E-commerce vassemalveiito
sessunsingUssrauasugiitendou a1nas1ed 3 A1 Sig Seiiy 0055 Fsdidnunnnit 005 ey
gousUaNLAgIL HO 1ty Mnemud vunauesgsaifinadedademaeiuiamsssy
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M50 4 UanNanuuanNaesEnINeelivesgsfanuladumudanindey

s1¢ldvasgsna 19U Mean Sig
foan31 10,000 UM 71 149.47 0.00
10,000-50,000 U 203 197.38
- 50,000-100,000 v 79 236.70
ATRNe 100,000-500,000 uw 20 225.53
17nn31 500,000 UM 27 233.70
Total 400
Y98n31 10,000 UM 71 151.92 0.00
10,000-50,000 uw 203 199.62
. 50,000-100,000 v 79 214.96
e 100,000-500,000 UM 20 235.50
1nA71 500,000 UM 27 266.65
Total 400
sldvesgsnia U Mean Sig
Yp8n31 10,000 UM 71 159.86 0.00
10,000-50,000 U % 203 192.47
SussSU 50,000-100,000 v 79 202.69
100,000-500,000 U™ 20 222.20
171177 500,000 UM 27 292.61
Total 400
AUNRFIUN9EADH
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sesfumaidnguszmaasygianndeu 4 A1 Sig SAuviidu 0.00 Fafiertieandt 005 Fadu sawsy
auufgnu H1 T mneanait Meldvesesgsainadetiadonsinuasugia

MsitesgimnuAiu fudsay Tnasonisiidugsia E-commerce wawsemelneiiiosessy
nsdguszmeasegiaodou n1397 4 @1 Sig Aty 0.00 Fedidresndn 0.05 Feiu vowsy
auuAgIu H1 T mineanui eldvesgsiatinasiotedemeudeny

nMslesgianuAniy Muinussse fnasenisdniugsfa E-commerce vosszimnedlelile
sessumstnguszanaAsugRivendeu mseil 4 d Sig SAwindu 0.00 Feildtiesndn 0.05 fadu peufy
auuAgIu H1 T vaneanuiy 9eldvesgsiafinadetadonsnuinnss
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E-commerce
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2. anwAniuduladeniaasegis  msilaanisivasaunnidiinaion1simuigsia
E-commerce 1nfign wiidiesannadiaunmsiuaeaunmBazdmaligsiaaunsasidunsliieg
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a. pwdAaiusudedomeiiuiaussn anudanudilamsunvisassimadidnadents
Waungsfia E-commerce 1nfign iesanmsiianuiarundilamsiuniwiinainmae deatriangy
anAnfifianuuansnameua vk Jausssulduinni fedsnaligsfivaunsanseaneduiuas iy
Faanemsinsmhodnluludssmasneg Tiieddu

Nndeyaazunansifeiiumuandiifiui fussneumsssiamdeddidnnseindludsemelne
falsimnuddnyfunguandluusemadundn uagluSowes svuuladafind W5nsaanng wagiinuwema
awvesUszneums Aliarmdrdalussiutiosinn menguiideiameci Jefeludoandiiudau
drfggegraunnlunsimugsiamaddidnnsedind mngsia SME lulszmelngaziingsialvegsonlalu
Uszauasugioendeu fuszneunsmsgiauissdanuilutewesinuzaiwilidanumainvats
wazAnwingszifeutedifunisiusssemainggiiinnmdsarg swlddanisuimsdanisszuy
Todafndliivszansam Mfunuuaznalunswudsiosiian Aundrdazdiwlissfia  SME Aildszuy
mdvgdianvsedndlumssmieduduasuinig Wutesmamsdadmmiouagyhiilsldunty awnso
ogldluannznmsudatugdlunmanisfszninassimanigndnuannia 590 duey Idegrafaszansam

vy

5. 1NA1TD19D9

NIULATINTANTENINUTENA. 2555, AIUABY FBUF AEC 360 B9, NUHATIN 1.

fiagn gy, 2550, n15ld SPSS for Windows lunisdiasigsideya Ruviadedt 18, ngamne;
PANTUUNINIAE.
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