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ABSTRACT

This study aim to study the marketing factors and media exposure which have an
effect on condominium purchasing of LPN Development Public Company Limited. It is a
one-time information gathering survey research where questionnaires were provided to
consumers who have purchased and lived in 6 different projects of LPN Development
Public Company Limited in Bangkok area. The respondents were both males and
females of age over 20 years old for 400 examples. Mixed Sampling was done by
multiple processes. All data were analyzed by percentage, mean scores, t-test, one way
ANOVA.

The results showed that the demographies; gender, age, marital status,
education level, income, number of family members, projects comparision, influential
groups, budget, work space, are relevant to condominium purchasing decision
behaviors. It was found that consumers were exposed to direct marketing the most,
followed by advertising media and online media respectively. Moreover, it was found that
consumers of different types of LPN.’s condominiums were exposed to different types of
channels of LPN’s condominiums with statistical significance.

Regarding the marketing mix factors which affected the respondents’ purchasing
decision, it was found that locations had the highest purchasing decision effect where
they paid attention to the trends of land price and future development in the area, as well

as the location of the project being in the important spot of the city. Morever, the



respondents also gave importance to the product designs and product warrantee which
affected their purchasing decisions the most. The price also had effects on the
purchasing decision where the respondents gave importance to the length of installment
payment as well as the banks’ loan interest while the respondents paid the least attention
to the marketing promotions. It was found that buyers of different types of condominiums,
namely Lumpini Suite, Lumpini Place, Lumpini Park, Lumpini Ville and Lumpini Center
condominiums, used the locations as purchasing decision factor of LPN’s condominiums
the most, except that the buyers of Lumpini Condo Town condominiums used the
products as purchasing decision factor. Additionally, it was found that the respondents
had purchasing budget between 1,600,000 — 2,000,000 bahts. They needed average
work space less than 30 sg.m, and decided to purchase the condominiums by
themselves. They purchased them as living units nearby their work place where they

compared over 3 different projects before they dicided to purchase them.
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1) 84N9LFAUNIINIIARIA (Marketing Stimulus) 1T URINTEF UM
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wnniseanamsnraua liuarasfiesdn it iuensyfuiinendesiudoulsrannig
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wHzaNiuNaRAugia0lAaNg IneRansuIngugnAvae
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NAURUERTUNR A N190NITAUANNARINIT LN 1T LEN19 U84 UIANTHINTU
o qu:ﬁuwwﬂgummLL@:ﬂq@Lﬁm (Law and Political)

1 NYUNIBANWTEAANTHRWAN IARUAIULN AzHEVENAFDNNTINNYTOANAINFABINITTE

3) ANIfuNIeTmuaITa (Culture) 1 IuLsTINIHEN sz W e
TumnAniasiie aziinansefuliidisinafinransiesnisgedudn lumaniaii

2422 NAa4A1 UsAAIINZANUNARURILTa (Buyers Black Box)
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1) Anwoizae4f@a (Buyers Characteristics) ANtz 0 4f e
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ananaanilaqesinge Ae daqani1epudmuassa daqanedian daqadauyana Taqanig
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a a dl a 1 o 1 o v Qida a 1 a v a
[ARNINEI mmm:mﬂm‘luumnwmmzﬂmfﬂumﬂmﬂmwmmwaqummmgm’fﬂﬂ

2) ngzununisfnaulata (Buyer Decision Process) @tlsynavldl

fnedunausnge Al

msFusiam msAuNdRYA msiszifiu msdadulate wadnssu
(Problem (Information muden (Purchase MevAIMsia
Recognition) Search) Evaluation of | Decision) (Post-purchase

Allematives behavior)

MW 2.7 nezinunisfnaulata 5 9w
NN A7 N3NNI TR NLALNNTENATHNNIAANA. (W0 98), AB2790 LETTAIT LAY

ARE.(2546). NPAUNNA: WaNUAN .
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® 4u#i 2 n1sAunndiaya (Information Search) LHafi3lna
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® U7 3 N19UIRUNANIWADN (Evaluation of Alternatives)

a A a [ % & 1 v dl b4 ai// ai o raia A
NITNANTTUNLRANNARNTUTIFINN) mﬂ%g@wmmqmim‘lnmw 2 ANLNEUNNNANTIUNAD (1)

L a o &

AMANLTRNARAUTIFN97 11U 31979 3139 (2) naslitimdnadudnAnydniuauans
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HARATWI L1 $1AUNNZAN HAUNINGS (3) ANITaDaNa UAIAWAT iFaNINANEDT
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dl 1 dl A dgj aAa a A v a a 1
FepN@anatasNaninasanisdssiliuniaaanlunisangula (4) Wraueuszndng

¥

~ ! o I & o
HURRAN NUIBNENNIIRaIANNgasnuNITLIUnIg IudUliAe N19andaulsrannig

NIAAIAAIUFNT Wi zaN

® 99 4 n13snAnlaTa (Purchase Decision) N3FAALATA
o s %

HARAUTRsAUAN InE il evaInin1sdsziiunaniaaanse) uauda fuslnaag

| 1
(% o

a & a o = = s s oy A P - &
FAAU LT NARNDUNNLANTRUNINNGA u,@zﬂgmﬁmm@@umwmumﬂuummm%mzm
® YU 5 wqﬁmimmwzﬁmaﬁ% (Post-Purchase Behavior)
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v K =< A 1 o = d’j a o % v K & 1
Hupannianianalavselinalandsaininismenandnsildudo aornddntuegiu
AUANTRTASNARA ITTUATANANAUIIIRELTINA H1NE ATTUTTH AIANTRANAAIANIS

a 4y oA = = = Y B g Y a o ea
aziinnaluniauan Ae fuslnaliadniane lauasiuualiiunazaedn watnandusiy
ADMANTIR LM IR INANNFBINITNTAAINIINAIANIY tasinana ey duAe Hiislnala

P o A Y,
WﬂslﬂLL@zNLLu’)IuNV]@zVLNGﬁ'ﬂsﬁ']ﬂﬂu?ﬂQ@ﬂ

7 1
3) nIRaLANEILRIETa (Buyers Response) MNIED WoANITNT

HANITUAAIBANNITBNYAAANAIAINNAINTZHW uNaDe nerndulaaesffisina (Buyer's
Purchase Decision) §u3lnaazinisindnlaludsziAnme] Aedl nasiennanduad
(Product Choice) NNTLABNATIRUAN (Brand Choice) ﬂ’]?ﬁ@ﬂﬁjmﬂﬂ (Dealer Choice)

2 < ) Y <
N19LABNWAN1WNN3Te (Purchase Choice) WazN1T@aNLUFNUN15Ta (Purchase Amount)
(3990w 1475610T wazATUY, 2541, . 196)

a 1

2.4.2.3 flaqanianswananginssugusinm iunisdAnsiiensuns
o 4 Y a v ! dl dl o QI Y v
ANHOITAINARIN1ITBNELFINANTEN WA uaziiteNardanAInsTiun1aN1snaAli

WA AnwaizaasTe Hiuananaaniladsfiudmuassu (Culture Factors) tTads
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AUAIAN (Social Factors) tladeidaulAAa (Personal Factors) waztadefinuanang

(Psychological Factors) (Aaniaa3, 2547, 1. 161-175) Inaiisnaazidanmail

9dmenan (External Factor) admenan (External Factor)
1oden 13 Taus 55U (Cultural Factors) 1098 1383A% (Soctal Factors)
J"mufiﬂn{u;w (Culture) N8N8 (Reference Group)
IWUTT 53D (Subculrure) ASOUAST (Family)
?;;‘Za.' #3A3! Social Class) /> §:L‘ #9A3! (Roles and Starus)
| 3 f;i{"ia(Buyer)
fadbinzunna (Personal Factor) % O iladumaly (Internal Factor)
odbaIuynna @ersonaliz) thdbddaing @sychological)
9 (Age) s394 1o porivasion)
2YM F amily Life Cycle) ﬂ?i?vﬂg {Perception)
99YW (Occupation) n13i3y ?432’ (Learning)
Temaniums 5] 19 (Economic Circumstances) n?m%@ fo (Beliefs)
#50514 (Income) VIAUAR (Astitudes)
MIFANY (Education) YAANAM (Personality)
AE (Value) UUIAAVDIAUDY (Self-Conceps)

2w 2.8 sUuuuARENNANENAARNYANSTNNISTAURINLFINA

(Factors Influencing Consumer’s Buying Behavior)

fxn: an Marketing Management. 11" ed. (pp. 152-156). By Kotler. (2004), New Jersey:

Prentice-Hall.

o a ]

=2 dlda a Y a dl
AN 2.8 nasdnunifadunianinasenginssuiising e
=® o/ b Y o a v 1 dl dl o/ QI b
NIIUDIAN U ANNFBINNTT09E1LEINANFIUE] UaTLNENAZAARINIZHUNINITAAA
1 2
Timnnzan tTasandanswasaanuouzaliun (Kotler, 2004, pp. 152-156)

1) fTadafuimusssn (Culture Factors) iludyansoiuaz@en

L4 49/ Azll o 1 dl K 4‘ o O a
wyeda’1eru Inadunaeniuainiunilaaunegunila HumnvualasAILANNYANTINT
Ny ludaAnuils AdeN T mMueITNATAINTMUAAN B UL IBNAIAN LAZTNUUAAIINLANGNY

29989ANNTNANAIANDU TN UFITHTIURIAUUAAINFBINITUAT N ANTINVBIYAAR T4
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o & o =K =K dl [ % o o dl
UNN1TAAIARAAIATNUNDNANLIL A UL AEa9TmueTTd LazUanUuzn1TlaaunLlag
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1
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2) flaqaf1udean (Social Factors) tluilaqaninaadiaaly
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® ngudn9Ea (Reference) Wlunguinyanaidinlunendassiae
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atingls
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® p3aLATY (Family) yAraluAsaLATIDadNENENANINTI4A
FRAUAR AITNAALIYL LAZATHENTBNLAAA RIUAIHNENTNAF AN ANTINNTT2UBY

o a v Y o = =R o a o a Ay o2
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HANBEUSVILLAN mqﬂﬂu‘ﬂ‘ﬂﬂi‘ﬂ

® I NUMNUAZANNUY (Role and Status) qﬂﬁmuﬁmfﬂmﬁu
wmamju G m@um*fmzim%w%q A9ANS LL@mmﬂuﬁmj uﬂmmzﬁuwmmmmmu:ﬁ
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3) 1ladudquiana (Personal Factors) N136nAWlanasgma LA 5y

v
o
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® a1g (Age) Wluanmnizilszniamilsn lawmsnsiiiuans tae
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-

AUALAZLINIALANFANTL
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o

® 19a533MATaLATY (Family Life Cycle Stage) iludumnay

NM9ANNTINTDLAAA LA HDIELRINIHATALATY N19R19TIR TuLsAas dunewduaany
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BNTNAADAINFRINNG TIFUAR warAHENTBIYAAA N IINAAINFABINT IUNARAITILAE
WOANIINNTTNLANGNNTN IneHANNANRUTALANIUNINNINITRULATAN AN]R8
WARZLAAA
= . 1 o ] o
® 917 (Occupation) Basusazyanaazinlilgainuaiu
% a k% a d' 1 o o % =3 T a v a
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a o dl % 1 = di dl o = a % ¥ % [

e9LFEnidunfenisreanguetanlsinnle ivenavdnwiranduan iaanndeiuaans
% 1 1 d” v 1
fiaansreangunalfatingmanzas

° ‘E@m@mqmmgﬁ@ (Economic Circumstance) visase

1 1 a v a dli/ a v a dgj 1 d”

(Income) wiazyAAaaznIznUAaduAIkacin1engusinaindulage Taniamani
Usrnaudag :eld nseannineg a1u1alun1sde LasALARAEAALN1TAE R WNNNT

pamfiasanlaluiu invesngladouyraa niseenuuy uazdnsnanids

® nN13AN®" (Education) nEnsAnumtan|Aifeuluuwdngn
P4 dl dl % U P Y o dld { 1 (% 1 dl
aunsadinlaizessanan 18 enananalddndngiuansiandd wslalfunnamanudnile
Welddinlaudn azfiasgnifindinglalidreaudan aanaonuiuasaudonaaiaaznseiuiinu
Y da G XAl 4 2 PA\NNa o ",
15 isnzauniangainilannuaeduluauies uazlildauiindesnnvsedoas lslidnee
¥ dl 09/J 1 o 1 = é‘lﬁ a o &
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52)
® AflaNvTaRUAI (Value) WAzl uuuN19A139TT A
. A A 1 =® a Q‘ = a dl dl
(Lifestyle) ANBax W30ARIAT BN18Dd AR NTHeNlUAIT8Y YARaviTanduAnluisaslnizes
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(Opinion : O) uliugilaasAinavisanisdiaunay NAAAADLAANIUNITAIANIZHLEN
FIONNIINAINTN LU ANARLTUFIaNITIaTiaN saslant Tanuli (a1@m 1Ne999N, 2547)
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THANAUgR uarAINABINI3AHAINAIATYUANFNITY N YHTAIaINIT0AART AL
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5. AMN BR2IMS5 AN A3 1T 30 (Seff-Actusization Needs )

Yow 4 mmay | | Ay A (T 'a arnd = . )
AITHRRIRUIBIRTRTINLII SAWIRTURT (Seif-Davelopment and Reslzstion)

=
nn meats S Amme e
f LUz a0 A

=

nezd R

-
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ATINTUAILATARINANATEY (Sacurty, Protection]

1. AMHARIMSNINEIIME (Phy siological Needs )

2717 4
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L1 27018 M2¢274t usRINER N ITMANA (J3384) (Food, Wster, Shelter and Sex;

AN 2.9 AIALANNAIAYUDIAIINABINIT AN BT URINFTAT
#iu1: a1n Customer behavior: Consumer behavior and beyond. (p.345). by Sheth, Mital,

& Newman, (1999), Orlando, FL: Dryden Press.
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3) ldnaladuAnAs (Incomplete Satisfaction) 1&wn N1TNBIUIRRAVIMNAANG WU AT

o

= - S = o o o a v
wagusn ﬂ’]ﬁ‘Lﬂ@ﬂuVl'ﬂ%'ﬂ’]ﬁﬂ nisasuinsdninanan UUNLANIN (4) NITLNAINY

Taufiaanndanreuwsinadnamesifiaanisuaniags (Mixed-Approach Avoidance Conflict)
v 1 a v ‘ﬂl v o v :j 1 09} o/ d” dl QI 1 Idl 1

18un NN AR RLAANT ALY L mmmmmwum@uimu wigillnnlainng

v laamiuin undalidon niiadaifinunaes 3 (5) AuAmNan N nAAde (Normal

Depletion) 15w n1sm@udnsmaunududinnunna il mu feayunisgs dalnniudide
=®

UHNUNA

-433999lal@auan (Positive Motive) w1 a1l u

1
v A
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(Dependability)

- w999 laniAnaIneansnnl (Emotional Buying Motives)
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