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Independent Study title Smart Sales System Factors That Influence of
Purchasing Life Insurance Via Bank, Siam Commercial

Bank Public Company Limited’s Case Study in

Wisuthkasat Area.
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ABSTRACT

This study has two major proposes to study marketing mix via "Smart Sales"
system factors on a customer's decision behavior of buying life insurance via Siam
Commercial Bank PCL. This methods research was quantitative research. The sample
was selected 400 local people in Bangkok area from multistage random sampling by
presented in the tables, percentage, average, standard deviation to comparative analysis
and use inferential statistics to examine hypothesis by regression analysis. The results
of a short empirical survey of the local in Wisuthikasat area are presented. These show
that Smart Sales system influence to life insurance buying at statistically significant at
level 0.05 by this prediction equations; Buying Decision = 2.586 — 0.077 (Product) —
0.146 (Price) + 0.387 (Place or Distribution) + 0.109 (Promotion) — 0.213 (People or
Employee) — 0.477 (Physical Evidence) + 0.051 (Process). The independent variable
effecting Siam Commercial Bank insurance buying decision which significantly found at
the level of 0.05 was the physical evidence factor. They were the bank symbol, public
relation brochure management, officer uniforms, customer acceptance of Siam
Commercial bank in Wisuthikasat area branches stability respectively, including the

negative information of the bank branches.
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AT 4.4 AU LATEREAY A1uunaNTEALY EfeLReu (n = 400)

szausalaRalRau U Fasmy AUAL

N1 videwiniy 15,000 1w 34 8.5 4

Faus 15,001 — 30,000 LN 237 59.3 1

FaUst 30,001 — 45,000 U 83 20.7 2

Faus 45,001 - 60,000 LN 35 8.7 3

60,001 LAl 11 2.8 5
39% 400 100
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ANENLHIFE

mauds  Product Price PD Pro PecEm  Physical Process

Product 1.000

Price 0.683** 1.000
PD 0.595**  0.589** 1.000
Pro 0.583**  0.705*  0.728* 1.000

PecEm 0.588™ .0:5/41%%y [ 0.588= H 0637 1.000
Physical ~ 0.523**  0.475*  0.505**  0.516*  0.652** 1.000

Process  0.558**  0.546*  0.5653*  0.628*  0.658™  0.614** 1.000

X 3.757 3.454 3.564 3.458 3.857 3.951 3.748

SD 0.754 0.893 0.763 0.818 0.855 0.733 0.868

* 5 <0.01,*p<0.05
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AN39 4.8 NANIIALATIEERANLsTTadtdoulsvanntsnaa N NENTNAFan136 nd W lATe

e © o

UseAUTIMNIUEUIANGTRIgNAT : NIANET sUIAITIneWITe a7in

v Aa

Wvm) lwanNunIgnsnesd

95% C.l.for EXP(B)

B S.E. Wald df Sig. Exp(B) | Lower | Upper

Product -0.77 | 0.227 0.116 1 0.733 0.925 0.593 1.445

Price -0.146 | 0.204 0.511 1 0.475 0.864 0.579 1.290

Place or Distribution 0.387 | 0.233 2.758 1 0.097 1.473 0.933 2.326

Promotion 0.109 | 0.251 0.189 1 0.664 1.115 0.682 1.825

People or Employee | -0.213 | 0.221 0.924 1 0.336 0.809 0.524 1.247

Physical Evidence -0.477 | 0.226 | 4.456 1 0.035 | 0.621 0.398 | 0.966
Process 0.051 | 0.196 | 0.068 1 0.795 1.052 | 0.717 1.545
Constant 2586 | 0.764 | 11.447 1 0.001 | 13.277

*p <0.05

nsmszinisannanladann evunaniste sitelideysziusesgnin
sunAsnemdad faunisonneslaaann sinunsleanareansindulatensziudan

Buying Decision = 2.586 — 0.077 (Product) — 0.146 (Price) + 0.387 (Place or
Distribution) + 0.109 (Promotion) — 0.213 (People or Employee) + 0.477 (Physical
Evidence) + 0.051 (Process)
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Inanndlad adraldadAynieatanszau 0.05 1Hun Tadan1edrunianin (Physical
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A7Una aNUsENs wastalduaLuL

MafnEnafstifunnAdeiadngaa (Survey Research) wazlfluvaauniuiiu
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20U 10 LA AN 50 LU LL@zﬁﬂmiziufuﬁmm Lﬁ'@L?ﬁ@ﬂﬂzjuﬁqmwLLuwma%umu
(Multi-Stage Sampling) Tnafidunousel Tuil 1 lén sgusnatneuuudne (Simple
random sampling) TAEFINNI9URAINTULN 8 @17 ARV 31 84120
The 8 ana7Tigu uazdud 2 nisqusnetrsuuuiduszuuningaainan (Systematic
Sampling) Iaenisnvusgaananlunisgaivdieyaluusazanzn Inennuanaiy 2 4o
1Hun 9.00 - 12.00 W. uaz 13.00 - 15.00 W. uazldllsunsu SPSS For Windows 22.0
Lﬂum%qﬁﬂsluﬂ’]ﬁLm’]zﬁgﬁmg@ Tnel%adAdenasniun (Descriptive Statistics) Gaiflu
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Regression)
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UINARBINATIA DUULATIYNI (ARBINN) YINUINIIUUN DUURIUEN (AA1ANTIUWI) LAz
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R71"el (Place or Distribution) N1349431N13MAA (Promotion) 1AAINT (People) YEG
(Employee) N1anIN (Physical Evidence) WAZNI2LI1N191TNNT (Process)
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AU 35 AU ARTBatar 8.7 ANGN WIAWINAL 15,000 LN AU 34 AU AR
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