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The 2™ Internationat Textiles and
Costume Congress 2013 Department
of Textite Science, Faculty of Agro-
Industry, Kasetsart University 28-29
October 2013, Bangkok, Thalland

2. The Design of Special Embossed
Loom with Jacquard for Developing

Community Product in Economic.

2013

(Poster) The 5" Rajamansla
University of Technology National
Conference (5" RUMTUC) and The 4"
Rajamanglta University of Technology
International Conference (4th
RMUTIC)

3. Quality Development of Native
Hand-Woven Silk Fabric By New
Developrment Warp Winging

2013

{Poster) The 5" Rajamangla University
of Technology National Conference
(5™ RUMTUC) and The 4" Rajamangla
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University of Technology

Internaticnal Conference (4th
RMUTIO)

An Evatuation of Silk Fabric Dyed
with Lac dye by Using Pad-dry
Technique. A Research on Effect of
Mordant Concentration (oral
presentation)

2014

{oral presentation) “3% [cTM
(International Conference on textile
Engineering and Materiat” suChangsha
Wuhua Hotel, no.255, The third
section of {middle} Funong Road,

chengsha, Dalian, Hunan, China.

DYEING STUDIES WITH GOLDEN
SHOWER TREE SEED PODS ON
POLYAMIDE FABRIC : A RESEARCH ON
EFFECT METAL MORDANTS
CONCENTRATION

2014

{(Poster)
The 5th RMUTP Internationat
Conference of Science, 2014

1. The Design of Special Embossed
Loom with Jacquard

for Developing Community Product
in Economic

2. Quality Development of Native
Hand-Woven Silk Fabric By New
Development Warp Winging

3. {The Development of New Mixed
Fiber from Waste Cocoon and Other
Plant Fibers.)

2014

Internationat of Inventions of Geneva

1. “Resist Printing Studies of Sitk
Fabric with Acacia Catechu Wild
and Flour of Wild Taro (Colocasia
Esculenta {L.) Schott} by Using
Batik Technique”

2. UV Protection Property of Silk
Fabric Dyed with Longan Leaves
Extract by Using

2014

{(Poster)
International Forum on Natural Dyes
& WEFT TAIWAN 2014 {ISEND 2014
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TENSILE AND TEARING STRENGTH
PROPERTIES OF PRINTED COTTON
FABRIC USING WARP YARN PRINTING
TECHNIQUE

2015

The 6th RMUTP International
Conference on Science, Technology
and Innovation for Sustainable
Development: Current Challenges
towards Creative and Green
Economy, 15-16 July 2015, Thailand
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