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Independent Study Factors Affecting SCOTCH Brand Loyalty

Author MissPaksud Patkhoom
Degree Master of Business Administration
Field Study Management, Faculty of Business Administration
Academic Year 2017
ABSTRACT

The purposes of the study on factors affecting Scotch brand loyalty
were to examine personal factors of Scotch brand purchasers, opinions on the brand
equity, degree of loyalty, and brand equity factors that affected Scotch brand loyalty.
The data were collected from 405 buyer samples selected from Cochran sample size
formula and were analyzed by descriptive statistics including frequency, percentage,
mean, and standard deviation. As for inferential statistics, Pearson Product Moment
Correlation Analysis and multiple regression analysis were applied.

The results showed that the opinions on the brand equity factors on three
aspects of the brand regarding the brand recognition, the brand association, and the
quality perception were highly regarded. Opinions towards Scotch brand loyalty in
terms of attitude and behavioral aspects were also high. The hypothesis test results
suggested that factors related to brand equity in terms of brand recognition, brand
association, and quality recognition affected Scotch brand loyalty in the overall,

attitude, and behavior aspects.

Keywords : brand equity, brand loyalty
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Scale: ALL VARIABLES

ltem-Total Statistics

60

Scale Mean if Item | Scale Variance if ltem | Corrected ltem- | Cronbach's Alpha if
Deleted Deleted Total Correlation ltem Deleted
al 71.87 179.982 813 .948
a2 72.70 191.528 612 951
a3 72.67 186.713 .736 .949
a4 72.10 189.266 659 950
b5 72.33 191.471 667 950
b6 71.60 192.524 662 .950
b7 71.97 189.206 652 950
b8 71.80 190.924 794 .949
c9 72.00 195.103 584 951
c10 72.47 195.775 569 951
c11 71.93 196.961 552 952
c12 71.43 192.875 506 952
d13 72.50 192.879 .604 951
d14 72.67 192.506 619 .951
d15 72.33 1911471 667 950
d16 72.47 196.326 467 952
d17 (107 182.447 713 950
el18 72.33 178.713 825 .948
e19 72.33 185.264 764 .949
e20 73.00 185.172 T77 .949
e21 73.07 185.651 812 .948
e22 7217 176.971 816 .948




Case Processing Summary

N %
Ca Valid 30 100.0
¢S Excluded’ 0 0
Total 30 100.0
Reliability Statistics
Cronbach's
Alpha N of ltems
952 22

61
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