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duAumdaya(Search engine) LaguannaaduuuiATasilodoas (Mobile application)
Creating Thailand tourism’s brand image by search engine and

mobile application.
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1.6. imuAR (Attitudes)
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2.1, TMUSITULAL IMUSTSUYRY (Culture and Subculture)
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2.2, STAUTUNI9EIAL (Social Class)
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2.3. NU1984 (Reference Group)
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Marketing Mix

Target market

N

Product Place
Product Channels
variety Coverage
Quality Price Promotion Assortments
Design List price Sales promotion Locations
Features Discounts Advertising Inventory
Brand name Allowances Sales force -

Packaging Payment period Public relations

Sizes Credit terms Dirart marketing

Philip Kotler and Kevin Lane Keller. (2006). Marketing Management. (12th ed.). New
Jersey: Prentice Hall. P.19.
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NUINBTIAUNMN (Qualitative Research)
-NsduNBalTNEN(In-depth interview -IDI)
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d0anINNINAINAINNTAUAUMTRYE (Search engine) uaguannalATULY
LA309iIEDA1T (Mobile application)

3. MIANYIBVENAVBIEIUNANNINTIAN TN 15NTVIRUTEIvRIUsEImAlNg
lpgdpansnisnainannnsauAumUeya (Search engine) uaghannanguuy
LA5093IdDA1T (Mobile application)



@ A a (% v (Y] ¢ . 1 a
4. UsELAUaUaIAgINUNISAS1I9NINanwad (Brand image) N15v19967183989
Uszimalnglagdoansn1snainannnsdurumteya (Search engine) uag
a o a4 A A . . .
LONNALATUUULAIDINDEDET (Mobile application)

iwsesenldlun1side
- Anwnanianznguitauls
Va v & d‘ = 0 awv
- {deilunseailolun1sinide
- MIduNEalEEn
- M3TunnUsEIRTITUARAT I8N UNALALDNBIANAYTBLIBIT1INTIRINNGUFIDES

NSNAFBUANMAINYDIATBID

- ANUelal (Credibility) Fidwanansaindsaziinnuianudilaluninumuiesieeg

IRRALHG

- MIINIAUINAIDUY (Dependability) n1sdanadsneniu Tnetnidenalsaunany
lona -InaennasiuLiedle

- M3tnelaunanisiae (Transferability) AUAALAZ VNI TUINANUNITAINTY
ansaazihluldivaniunisaduiiieds

L84

NTIATIENVBYA

- Ansevidilsenau (Componential Analysis) lunstiteyadiliuminisimeey
Y < < 1
panblududiu

- MFATIETEWRLaYNG (Cause and Effect Analysis) {un1suideyaiilauiwse vl

WU INHALIAINLR)
- Aes1eidenssnedundnealinisiiasgsildelsunagieianties (content analysis)
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NINSIAANIADFDEINITNAINIINNTAUAUMTBYA(Search engine) wazhannalATY

UULATDILadBa1T (Mobile application)lanasenuifssialuil
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(Participant, Sex, Age, Years of travelling, media, search engine, mobile application)

Participant Sex Age Years of Media search engine mobile application
travelling
P1 M 41 5 TV/Interet Google Trip
adviser/Instagram/Facebook
P2 F 25 2 Internet Google Google chrome/
Instagram/Facebook
P3 F 37 %) Newspaper/ Bing/Google Agoda/Trip adviser/
Internet Instagram/Facebook
P4 M 27 1 TV/Internet Google/Yahoo Google chrome/
Instagram/Facebook
P5 F 28 1 Internet Google Google chrome/
Instagram/Facebook
P6 F 32 4 Internet Goosgle Trip adviser/
Instagram/Facebook
P7 M 21 3 Internet Bing/Google Trip adviser/

Instagram/Facebook




P8 M 25 2 TV/Internet Google Google chrome/

Instagram/Facebook

P9 M 48 8 TV/Internet Goosgle Google chrome/Safari

P10 M 25 2 TV/Internet Goosgle Google chrome/Safari
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4. FAevuudsrueoaulau

Mnnsdeyanisvieaiielunisdvsutududsddylunisrumdeyauasyiinig
Anaulalunisitnviesiienazidenifunandsussmelne Jsdannseuandanunsnasng

v
11 [ v |

nsnseaulunsindulalunisidenganunglunisviesiedluusdzasevesinvie e




ajUuazdalauauue

agu m3AnwinisaanmdnualBrand image) Mavissiisrvesuszimelnelag
doansnismannannsduAumdeyalSearch engine) wazlanwalatuuuindesiiodeans
(Mobile application) Inganszudauunnsisiiwiadefidnriosiieafifimswisundas
paoaan welusuusegdlalidunandedng anunienfuazaruionels s
HadefineliAnanudesnsifumanduinvieadfieniivsenelnedn Sefinnnudfyetng
Bawazazfuvsglovidmiu fuszneunms ¥ndvnis dhanwiuazgdiaula lunsihdeya
UIATIINAINLAZNITATILUTURAZANYIDINHAANS LABNITNITATIVEBUIN
thveaiierlussmalneuaztinvieaiionr i@ misnisaansoaianmdnuninig
vioafienvszidiunuaaniuazanufianelavestinvesiisaisandeunmsimsenaiy
wieuneuazfunmsvieadisrsdsuresdiszneunsiunsvieadion isldruisides
fnivnsuartindnusewinneunslaaiussmaunasegirendoulud 2558 fiy
mMsasenmdnuaiBrand image) nsvisafisrvesszmalvelasdeaisnisnainainnng
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