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Competitive Advantage and Corporate Social Responsibility

Thanita Kongrerk®

Abstract

The purpose of this article is to explain the concepts and theories involving Corporate
Social Responsibility (CSR) and how these theories can be put into practice in business
organizations. The related theories and concepts used in this study include the Stakeholder
Theory, Legitimacy Theory, concept of Business Ethics, and the concept of Corporate
Citizenship. In addition, the study examines how the integration of CSR concepts with the
Competitive Strategy theory can be used in organizations. In particularly, two significant
theories of competitive advantage namely the Resources Based Theory and the Market Based
Theory are applied along with the theories of CSR to assess how businesses gain competitive

advantage in a long run.
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unin

TuefnnsdnAanssuiiisadestiumusuinveuredsny (Corporate Social Responsibility:
CSR) Hu oradudesiiudavesdinsasyidolivinfly uitiigiuanmiadonmnagshefiudeunasly
pguTIE neUsiunIziaALILAnYUYeINIITNgIRaTardamansenudedenulanldfinudify
wnu aunngshvlianansoasasianssudnald egndlsfinnn Aanssufiieatesiuauiuinveuse
dery oranevinduduyuueesdns ualudenagnsaiuisaianssusainanuiasedelaiuseouds
nsutsdulvituesdnsls Tnslamzogiisluszerenidugmiloudn mmusulinveusedsau (Corporate
Social Responsibility: CSR) agiluaundnlunisadeanuudaunsslifuesinsiailueened

wunAnguRitiata

TudsgshaunAnFesmuiuinvousedsau 3ua1n 81234n Tuu (Howard Bowen) il
viladede musuRaveusediaLvetingsAa (Social Responsibilities of the Businessman) Gatfutfuin
widulsunasdauddguesnanmessuausulinteusedaan (Corporate Social Responsibility:
CsR) lutlagtuldtiusunansddnuaevin 014 1 T uasead (AB. Carrol) IdfuatuwIAnReIAUTiszin
Y99310a813 (Pyramid of CSR) lnguusausuiingeu fu ANsURAveURdsan (Corporate Social
Responsibility: CSR) vasasAnsiiu 4 du fie (1) 1eswgia (2) ngranewiongszileu (3) 955810550 wae
(4) m3nAa (Economic, Legal, Ethic and Philanthropy) lauAa B weosmas (Michael E. Porter) nanaiis
ANuSURATaUsadIAY (Corporate Social Responsibility: CSR) Tul@anagnsn1agsna (Business Strategic
of CSR) %30 AaMLans way & (Kotler and Lee, 2009) ﬁﬁgmaﬁmm%’uﬁmamaé’aﬂu (Corporate Social
Responsibility: CSR) Tu@snisaana 1udu

1. u,mﬁﬂ‘wqwﬁﬁLﬁﬂq%'aaﬁ'umm%'uﬁﬂ%auﬁaﬁeﬂu (Corporate Social Responsibility: CSR)
nnMssuTdeyamadnnsmuinduuandu q Mferdeadenlssiuanuiuinveuse
daAx (Corporate Social Responsibility: CSR) 817 A114¥0UsITH AVNTURAMAE L Neufiddla
o uuAndusdesssumnegafa uazuunAnSoudunalesifvesdiay JsuuAnfinaannsa
Woules uay uszgndld AunnAnymafumiufuinveusedsnu (Corporate Social Responsibility:
CSR) srusgaziden faseluil
1.1 uwuaRaieafiuANYaUsSSH (Legitimacy Theory) uniseSuneenisliussloms]
MnnInenssssvRvesuIEvlumsihgaia lnenani uiaresdnslasuavBuareuatumnandsaly
Snwurdidumsdansnindy dafu mevingsiadesegmelddeulsiidiosiimunmeemiesdsau
Wy MsHARAufLAEUINS FesausanevaussaudoensTiuadsauld ulufinsingsnssuiidos
FuRaveusaderulaesiu (etiunde gsuszay, 2550: paulatl)
1.2 uuaRaRBafuaufuinvauraaisisay (Public Responsibility) wulfnil
fussosiiinmasuiugsiale 1 Anuesinanssnudodunndon videdwulnerliinnfdes fedu nane
parnsIdflanusnduiissdesdailasanisauiuinseusediny (Corporate Social Responsibility:
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CSR) B Tnetngquszasdorafiltifieadieatranmdnualividuy uwiilensudndssnsdmanssnude
dunndounazdeeiliiosiian sudsiaunnadgunuluyn 1 nsvviumsiidddvdunndonnazaniu
Sulnveusiodsay suidunuimslugnsimungsisesdsdu (@anfuimugsisedrededy, 2558:
aoaulal)

1.3 nqufjdiidiuldide (Stakeholder Theory) nuiiifug1uunnnse LA
¥93 Wosundn Barnard (1938) lunisde3es Unumvesfu3vns (The Functions of the Executive)
fiauespmewnuuInlunsaiuayuamiuRnve UAadnm faxn W3ua Freeman (1984) léafuanu
1 fuimsdesaiuniumelasioynnadifidvinadenadnduesuitmdsinanvans Usznouse nina
anfn guretladensndn ssdnsyuvuluvieosiu Jadumsairsmnuiuinveulnesiusoynnaludany
viofildulidudetues

1.4 WuIANRIUATESTIUNINGIAY (Business Ethics) LAgadesiunguiuuiniasiu
ussingTunsdany (Norm Theory) dagnnanifisndausnlng tmosAu was weslaaind (Perkins and
Berkowitz) Tull .. 1985 (atfundy gsUszay, 2550: ooulay) Fstlagtulsthundszndlilunsssialag
msusEniiugiuiaveulunisiifasssu (Moral) uedesdieodndulalumsimunlouevesuinlu
nsiufiugsia laefimsuseneugsia manandud videuims dasmeiileldsunaneuunusuauas
fumsiamuluegradusssumndgliiasfuinanieduilan Whveaians fieviu fums {5y
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1.5 wurAnSeudunadiosiinvesdenu (Corporate Citizenship) WaiuI19NWLIAA
Y99 UAsead waz yveead (Carroll and Buchholz 1999) lasnsiuiinveuvesnisvingsivazitiilud
Hadeviadsu Tiun fuasvgha nmne fuafesse wassunisnaa (Economic, Legal, Ethical and
Philanthropic) lngfiszlinvesmusuiinveusediau (Corporate Social Responsibility: CSR) (Pyramid
of CSR) Iignihunldognaunsmangluvaneyssimaialan

Be a good corporate citlzen Desired by sociely

Philanthropic
Responsibilities

Do what is just and fair,
Avoid harm

Responsibilities

Obey laws &
Regulations
Legal Responsibilities Requirsd by socieiy

Required by sociely
Economic Responsibilities

A 1 Pyramid of CSR
171:1/7: Carroll and Buchholz (2000)
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PNl 1 gruvesiiseiniEuanmsi esdnsssfasuudesnnuiuinveuniuasugha
(Economic Responsibility) #se8ia mmagjiamaamﬁﬂiﬁﬁaaLLaNmﬁﬂiLﬁaL?ﬁym@ﬂuiumﬁﬂi WazANL
1de AnuuRaveuNIeNgMIeY (Legal Responsibility) ynesdnsludsnudesfiifiniy duilanufe
9530UTTUMNgIATIsAnsHesUFTRRerTA Wl wAB TR0 shnTeEeRTIgR (Ethical Responsibility)
uazsun13nAa (Philanthropic Responsibility) Ao nsnaiiesiidvesdsns (Corporate Citizenship)

2. Usztnanaasnusuinvausadenu (Corporate Social Responsibility: CSR)
2.1 mssashtanssuieafiuanuiuinveusiaday (Corporate Social Responsibility:
CSR) wismunszuunsmssiugsialaidu 3 Ussunm (@andulnean yadsysazsuunuisUsumalng
Tuwspususguiiug, 2551) dail

2.1.1 CSR-after-process fie NANTFUAATUANBNET WU N5USIARIVDITIBUTIIN
amssufondsnninmndofitidg 9 lassnmsermaiasivieduiglssloniunassugvieyu
Adeates wu Tassmandindevesietniffuinandosms vietualdl Wetiluaiadundeen
Tmjthuiiviaueau AanssugniivesnsilasdeuwisUsemelne (Usm)

2.1.2 CSR-in-process A® ﬁf«]ﬂiimmm%ﬂmauﬁaﬁmuﬁaaﬂuﬂizmumiﬁwmu
ndnvosians wieilunisvhgsiafimilsedtsdinuivinvey wu mavandsssmsisdastulalli
ypadsannszuaumIndniionsdmansenudeyuey MIndnduduazuinisildunsgi madaime
Toyandnvesduduazuinsesugniesseiuslaa Meghatu vanelsusulan lmadeniugni
fazdidinsiuiuinvoudedinuuazdsnndey wu lidesinddni viewdsuiyiiveuyniu ies
uAgnddatine Mssusumedeoul il

v
Y% '

2.1.3 CSR-as-process (Jufanssuiiiodsny ludnwauzilosdnsgshadnfmisny
fiAgatesiunisuImsausiu CSR Tagnse Aamsdanansinegluguuuuvesyais wieosdns
ans1saulszlevil Wy YadddsTamudng vesuitn Inewnness 91in WWudu

2.2 msdnvinRanssuieaiu CSR wiena gildaulddrude (Stakeholder) fuasdns
NSINNANTIUANLSURRTOURBEIAL (Corporate Social Responsibility: CSR) ViLLﬁqmmﬁﬁﬁaﬂﬁdauLﬁﬂ
(Stakeholders) fuasdntu msdndriunrudifnyes Stakeholders (dorou Tudsnagmsas Inaau
deyuas Stakeholders 91n8111a (Power) wavawaula (nterest) fifuesdng wu Qﬁﬁé’mm Taun
dRevunelng gnévSedwnansieaiselvg fuimslunnziguie iesndulimuauleis Suilna
solonauazgUassnveseddns dugidsruanarlianuddyrioanuavlates Ae1eazidy
Stakeholders fiagflnaannsesdnseenlumszenalallgiovu lilidwnaneions vieenaazfuifissgni
(liuszdn) s1edes 4 Ald mnfinrsanlagldinasidiidnlide (Stakeholders) flgsunansznu awnse

Fuunfianssu CSR Wnngauiunguuesdildulaidenesdnsidiluiiduneides
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il 2 dduturesgiidnlideluseduing 9 AdvtesiuTioasns
71307: Usegndann (@a1dulveian yadsysugvuunuissemelne lunssususyudiug, 2555: oaulatl)

fetruvesinssuvesianldidelussding Guanszduvesifovuvidodamu léud nmsiesm
dvdvesifiovu nmsufdRderdieriussnaviniioniy Tussduvesfuivns andufanssudidassuliiing
ffuguafionsiia fszuumsuimsdanisilusda dalussiuvemiinau sgsjatulufimsdngandie
uATHARDULYY WAz dnatarnisiidusssy Wusu lussduvesgniuaziuilne AanssuiiiAitesiuay
Suilemeusiedsanvesians leiu amnusviiaveuiisdfunansenunanfndisesfuslaa ndndudlnedis
fernudaendsvesiuilaa luseduvesga Anssuanusuinveuredinuvesiants taud n1s8ate
TouftATusssumadanuing q wu matensnsedvslunindaunienssuanivesdn lussdumuuuuas
anmwndon Anssunnusuinveudedsauuesians dud matemieyumuiiosdnsniegy nsduiu
Aansitlidssansnusiodaandon iudu
2.3 mssnfanssuieafiuanuiuRaveusadsny (Corporate Social Responsibility:
CSR) Taeansaunlagldinauaisuuuuvasianssy (nitiative) aondulnein yadsysusvuunus
Ussinalvglunszusumguiug (2551) I§suunguuuuves CSR wBu 7 ofia dedl
23.1 nsduasunissuiusznutygnivnedsay (Cause Promotion) unisdnass
'1/1'%“‘wEnﬂimaqmﬂ‘ﬂiLﬁaa%fwﬂ'ﬁi"uifdﬂENﬁﬂﬂﬁmmﬁﬁzysiaﬂmmmmﬂﬁmuLLazimaﬁTﬁUimwu%iLLaz
asgntindetlymdany wu UEn Teledn wewes Ussnelne $riin Salasinisauuden iesasedns
angURALWARINNI9939195
232 minaaidonlesiuussifuniedeny (Cause-Related Marketing) 19nd17
16 Wunmsmanaidsnisnaa Wy msueunelddumisnnmsnendnfusietiomdedsnudaing
Fanailanamilstundadae 1wy olfannsneduniainaliunussauiosssuma §uoe
Tsaond udu
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233 mmamﬁn@wﬁhﬁj@mﬁmm (Corporate Social Marketing) \un1s¥ieaesiu
Hsusidiiedsuulamninsslusuaisaudueginduvesyueu lesjaudlotymdenuiidy
mMadsunlamainssmeseiluymuienguiving wu suimsilenainunsiayavnsainisinuns
(5na.) danianssy “anudaliion” Wesuserliussrmilneimluuasinunsnsvhdadsu-sevemiibeu

2.3.4 mMsuinaiiion1sneaa (Corporate Philanthropy) Junnsuiufanssulugures
mw?mm’?uﬁai’mq%wm TngRanssuAusURngURDdInu (Corporate Social Responsibility: CSR)
Anuiulaemly nangesdnsdavinAanssunisuinavesesdnsliidudanagns (Strategic Philanthropy
V38 Strategic CSR) Wlewaununfunudiiiuretesdns (Corporate Sustainability) fivesinausufinyeu
sodsnuvesesdnsegluideiiay Wushe nasnaunagnivesesdng Genuevesnmiuiaveusediny
19909603 warn1IAIUIe819898u (Sustainability Development) lﬂlé’aq'ﬁmaﬁwémaqimami
Wiesegraisusia Sudususnszuaunmsanlasins Janmsaeastuninaulinsuiesdnsiesls
Weerls suimadelininaudunidiusalunsiianssuausuiinvousedinn (Corporate
Social Responsibility: CSR) fae (33wsses 5o01038], 2558: 20-21)

2.3.5 fanssueranadinsyiendegusu (Community Volunteering) 1lun1ssauile
serisesdnsuassuvuieades lsanundnnszay Saranssullvmiinnu lugnihmeiau vielssny
Il videwdssusig q fafanssuifeatunseyinsih oudnin Ihumsdne vieunsesAnsdassa
wihanusazaseundseme wisunarine dndilvansuduiviu @o wuan waziniuee wavily
woulvituguszaufovunluiuiing 4 Wusu (nalivg wiaa was 2919300 D3dATNENW 2550)

2.3.6 maduiufanssumgsiaifinnuiuiinvousedanu (Socially Responsible
Business Practices) \fumssiiugshaluidetiostu vievanides msrelmAndammedsay sl
Aunssufitaouitymrmdnutiy 4 Fenseuiunimnagsie wu visn teled sewes Usemelne s
whusiiuRanssuiitisannisuaesineasueulaseniys sy

237 maimukardnsinuisAuduazuinsmuiidsdovesaulussdugiusin
(Developing and Delivering Affordable Products and Services) L‘ﬁumﬂ%’ﬂizmumiﬁ/l’mﬁqiﬁﬁﬂ,umi
waml,l,azai’mmaﬁuﬁwLLazU%ﬂﬁ@jmmmﬁSaﬂdw “The Bottom of the Pyramid (BoP)” Tusimitliuns
(Kotler and Lee 819h Suflgang wiansen, 2551: 294) @wg1awy S C Johnson and Son Inc. lakEs
audlusmiguilnafeglugiunsdsauuasiasvgislussivansdeeglusedugiuvesiiseiia (Bottom
of Pyramid) @nu1507old 1wy mimammﬁaﬁlﬁﬂuﬁmﬁﬁﬁiﬂﬂiuﬂizmﬂmumﬁmmummm%ﬂdﬁ
Taggndudsnayihlsf S C Johnson and Son Inc. ugsianseunsaidsdusnaufielagiu (Simanis &
Duke, 2014: soulatl)

2.3 deliUsaulenisudsdu

luiAa 8 woswes (Michael E. Porter) Usunansdnissnunagnsnisuaedy (Competitive
Strategy) linanindelaiuioudadumladidgrenududdlunmsdniugsin Tneanudubaly
nsiidiugsievssiosnagesnedady (Sustainability) wierduiinansliuuiigawiniivsuls (Porter,
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1985 $14lu Wang, 2014: seulath) nmsairstoldiuFoudsmaustusymueaieadosuuunig 4 2 fu
Ao yuupIIPUnINeININeluedAng (Resources Based Theory) kagauuaanapIun1snan (Market
Based Theory)

UL AUNTNEININElueIANs (Resources Based Theory) uatiminegnsnielu
aafnsiinnudAgannnindedunieuenssing Wunsueswinaegluesdnsesngnieuenaddns (Inside-
out) Tneflesduszneundndiiansan 3 ssiusenau Tiua (1) esdusznaumanienin (2) Maiunnsidu
waz (3 )Auninensyana (Ansoff, 1965 819lu Wang, 2014: oaulai)

osdUsEnouNwumenm liun nszurumsvieRanssuineiidugUsssu Judedldiomn
ve0sfnstauAgu (Up-stream) auiisaneni (Down-stream) ssfusznoudunistudutlasena
Funmsiuriesulszanavesesinsiiiismesenisvhssaalniulunmdmnedisall uazesdusznau
AIUNTNYINTYARAD LNUBTMTNEINTYARALUTEAUSNG ) ﬁﬁé’fﬂamwﬁmﬁﬂsﬁﬁag 29AUTENOUAINAT
wdudunszduliAngauds vidognsouvesesding $991971A5129% dru Tiau way Fanes (Wheelen and
Hunger, 2004) §ilWIAAI1 NSWENT (Resource) ATUANN maaaﬂﬂ‘ﬂiLﬁui‘]ﬁ]é’aﬁﬁmuﬂﬁ;mlﬁﬂ (Strength
(s)) a¥lfudeTaninuanusandn (Core Competencies) vatasrnsiaudutaduddalunsadsany
IiUTeugansudedu (Competitive Advantage) ¥983ANS (31101 o3ny, 2556: i1 217) drusuues
NMePUNNSAaIR (Market Based Theory) 1unisiasgsivelaiusouidanisudsiuvesosqnsainaing
dutusseninainennsiesdnstiegiSsuiisuiuiademeusniisedonsdns Wu anmiadeunis
111018 (Macro Environment) sudsgnaulumestadaaniunisiiies (Political: Government Policy) Au
Wi5wgNY (Economic) fudems (Social Cultural factor) Awmnalulag (Technology) Frudwndey
(Environment) uagrnungvue (Legal factor) diuan1niindoun9gnamnssy (Industry Environment)
louthuniinsey Ao Tunandandndusier (Five—Force Model) asmasmans Aduyumosmnmeusn
wWhgneluesdng (Outside-in) Msiins1gsidalamueudanmsudsdulagyusesainaieuenasdnsvili
n51ui ssdnsegiumidilusaniilefisuiugudsiuiiogflugnamnssuienty

Tuimandndnduiia ﬁﬁugmmﬂmﬁLﬁmzﬂuﬁawmmﬂsdqﬂmu (Supply Chain)
Tnemdmdndusisisznoulude (1) Sanauaingudetusel (Threats of New Entrants) (2) anw
ﬂmvdvﬁ’uiwdww%ﬁ’mﬁag”luqmmwmu (Rivalry Among Existing Competitors) (3) fiaAnALaINGUAT
MIDUINIINALNU (Threats of Substitute Products or Services) (4) ﬁmwmi(fiaiawm;ﬁa (Bargaining
Power of Buyers) &g (5) ﬁwuwaﬂ']i@iasawaarzjmﬂ (Bargaining Power of Suppliers) 1{ufu (U 3)
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E =
t@t
L 3 <&

AA 3 nSarANAuIYanesnes (Porter’s 5Forces)
7117: Uszendan Wheelen & Hunger (2004: 61)

2.4 N15UT59UNUYRINaUselevlvasianssu CSR uaznauselovivesasnns
anfnpasves 91535 Jawa 337 (Harvard Business Review) fiideulas luda 3
Wosmes (Michael E. Porter) (Prahalad & Hammond 819lu algen dumnsenisua, 2554: 58) Na1ai
AanssuiiieatesiumnuiuRinveusedsaui “AildiennegiiesdnsiliAnUsslonitodnm o1alils
FaelAnteldiuToudsmsudeiuansll” iy ssdnssidudesiild “nnsussauiuvosmasslovd”

msusAUA T panalssTewd

= -l T ]
U™ Hlﬂﬁm'qﬂ‘h'ﬂ'luu
& 4

/ umlesTeniing
F seafanuiier ¥

umlrlrnisndamnu F. gt - il

Fs -

- nvergefiaciniy
uiﬂwtﬂuihqiﬁn

AT 4 N15UTSAUTUYRINaUSE e
#147: (Prahalad & Hammond 819l aigen dunsznisna, 2554: 58)
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NN 4 wnuiaununsvinRnssdiiedsuegnaien dauunuueuIskuNTYI AT
fijsnavseloviinesgsiangnaier TnsftiuiilunsoudulszazuansiisilosdnsmsBadundnluma
CSR fianunsaviliAanaUsslsniiatuasdnaeuardinumugiuly mngluieiigaud: dseslassu
fifle anmuandeuiisedonsadnseg frnaniii gsheflianusauszauenudald ludseudiduivan
vseewAnsllanunsaegla dusmanuails

2.5 nsUszendldfanssuainuiuiiavaudadeauludisnagns

Tunsdnvununagnsardusuiifuimassdng defu AnssueuiuRnseusodeu Sy
dostmualiluideviaivesesdng viierimunuiusiafidesuismiuiiesdng tolinauluasdng
I¢fdusimuazilugnisufoalugn 4 nszuiumsitieidos

2.5.1 msuszgnalifanssuanuiviinveudederuiudiidlddentsusnasdns o1
gnén viefuslaa msdatanssuiifeados 1éun maanndui uazuimstiduluamumnesgruana
vhnsaansedeyaiiiusisimuaulouienisduasesgueunioveaduilaa (Judu diwdanssy
fiRgtesfuguvy Wy Vidnyuduudlng $1da @unww) Idilasinsadiaovzasliiuny
Tufusiusu Wudu (Uszaa yash, 2552) dufanssuiiisatesdudunatsiess nsesdns
ofinsairesruuiiinsdadeiiusssuiugd ssovnanmstrsenifidunsgiu Wkarlsegna
Hussu udu @auimungsivegnadsdu, 2556)

2.5.2 Mm3vszendldianssuauiuiinvaudadiauiun1suinsian1sdinuuas ynyu
fAeatas Wy aamsudesieFounsyan Mdnveaderiouafivainnszuaunisuanues Mgty
QAEAMNITUYUTLLIUA

nsdasalsdliihandouresuieh YuBuudios Siia @) tiedunisuiudss
nszuIunsHanfioannslindenu wiowissuanmadvmilugmuiiddifty U3en Yuluudiods
3119 (WH%U), 2550)

2.5.3 msUszgndldnanssuanuuinvausedenuiuuuianluFesteldiuieuidanis
utad (Competitive Strategy) luifia 3 wesinas (Michael E. Porter) filiimudnfauesnnanduide
Tumssndussin Tasmnuduadlunissuiugsiaasdosnsegesnadadu (Sustainability) nsuszgnd
Tanusaviildlunn q nszvaunsinuesesdng Wy nsdndusudunsdadedndiedifusssu
fimunszuIunsdeaisniegluesdng U3udgenszuiunsuae sigsnssududunatsieesiioylu
NITUIUNIANNSURAYOURBEIAL (Corporate Social Responsibility: CSR) #39n19@519AULANANS
Tifuauduazuing Tnensiamnandusididen (Green Products) a¥iaisldguyuidudiden
(Green Supply Chain) Lileit1gnaiadiden (Green Market) aulufamsimuregadaduriilug
\is¥gNAAeT (Green Economy)
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1Uszgnaldlufanssu CSR 01 wnAnifeafunnuseusssy nquigianldids uwaAnferiuasess
agsna Wusu masuunyseanves CSR isndsegndlidniufanssuvesesdns ileaedeldiuien
Bemsutedu agvilidladnunemsssanddieatsenuldivisuidamautsiulduiniy Taefanss
firatesiuauiuinvousofinudniudoswddls “nsussauiuremalssloni” avesesdnTuay
e et Anssufivhieudnusloviredinuuardunndounasnoliinteldudsudansuteduges
03Ans M3UszgndlifanssunnuiuinveusedemiluBsnagnd assusuiifuimsesdns Sududos
fualiluideimivesesdng e munduiusiafifosiuifuiuiusifuimagagaoufasefuuioa
M35 Sensadeteliiuisudnsuisiusig CSR unsadsmnuuanin TnensAnwanimuandon
MEuBNeIdnT TrufunsiinTsianmuandeunisluesdng sulfindegnseugauievesesdng uas
luganuanunsondn lunisadagaudenisihAanssy CSR Wrlusaudunszuiunisluildguniu
(Supply Chain) Fusduingsanetauy ﬁaﬂﬁumm%"uﬁmmaudaé’aﬂmﬁasﬂuﬂizmumiﬁwmu
ndnveaian1s (CSR-n-Process) Avnssuifledsnsludnunziiosdnsgiadadomienuiiieatosiuns
UIM3IUFIL CSR (CSR-As-Process) waRanssuifindunionds (CSR-After process) ¥iligiidauls
Feranelusasmeusnasdnslauusslomidsng q suszthindimsiaunensliduesinsigedu
(Sustainability) iiiedunsauusslesivaosueusslovirogsia uasdssloninedsnuuas Aanndeon
Fsazfunmsianundannuannsamanisutstu (Competitiveness) vosasdnsluszazenn 1nndnnisvi
Aanssw CSR iisaiftenouaussmudissnsluszerduvesauludmfissadnafien

LNEN51984

natlug wIAEYY kar 37930 BIRATNSWY. (2555). YIUTERIEITUSIUNISLARIANTURAYO UMD
e vesesdnInatguasiensu U 2550 n33u uay fimunfvesssuansluinganisaiiivian,
2155750715Usv v auUs haynITlawas, 5(2), 44-64.

F1im dewny. (2556). MsAnwelalUSsunsutstuvendndurivaseayulnsive. 275575399075
U Ineaevensalne, 33aduiliay), 212-228.

Uszana Ynsh. (2552). nsaiiuianssusumnusulinyousadinuveedAnsgsia funsiaugayw:
nsdiANYY Yuyuanaunn Jmina1ung

Ut YuBudiae $1dn (vnaw). (2550). YuTsudiods. dududle 14 Sunau 2559. 10 hitp:/
www.asiacement.co.th

Kotler, P. and Lee, N. (2008). Uss9MUSUIa (A4S UAAYOUS0FIPUYDIDANT) w"?mifgﬂmﬁamwa‘”nwnf
DIANTUAEMOUTUBIUTHAUAIAL = Corporate social responsibility doing the most good for
your company and your cause (1.5.2.548l8dn3 wiiFen, §ua). ngamne: Tidagiadu.

Prahalad & Hammond A. (2011). CSR = Harvard Business Review on Corporate Responsibility
(a¥gen Aumsznisua, duda). nganme: Bngesiin,



RMUTP Research Journal Humanities and Social Sciences Vol. 2, No. 2, July-December 2017

250330l Beennsal. (2558). DNA CSR wuulng o munszualan unil 6 sUkuULazUsEIMANUTURAYEU
AOAIANVDIBIANT. 275575 TPA News, 19(222), 20-22.

an1dulneiand yailSysugvuunuisdsemelng lunssususyddus. (2551). Tminvesdiossrs. uau
e 14 funau 2559, 970 http//www.thaicsr.com/2008/01/blog-post 6965.html
. (2553). wilnvesdenssudiogers. Aufudle 14 Suatau 2559, 910 http://www.thaicsr.
com/2008/01/ blog-post_07.html
. (2555). Foaershoesls. Auduile 14 furnaw 2559, 990 hitp://www.thaicsr.com/2006/03/
blog-post_20.html

amﬁuﬁmmqﬁaaﬂwﬁaﬁu. (2556). AarusUAnveUsaAIAMITonIIEEuTese9enT = CSR for Corporate
Sustainability. dududle 12 Suau 2559, 210 https://www.set.or.th/yfs/ 2015/download/
YFS2015 YFSCamp2015  Reading08.pdf

atfundy gsUsEau. (2550). CSR 9INUUIANGISUNUA. Audwidle 12 e 2559, 91N http://www.
tpconsult.co.th/news/CSR.pdf

Ansoff, H. (1965). Corporate Strategy: an Analytic Approach to Business Policy for Growth and
Expansion. In H.-L. Wang, (2014). Theories for competitive advantage. Access November,
25 2016. Available from: http://ro.uow.edu.au/cgi/viewcontent.cgi?article=1410&context=
buspapers

Carroll, A.B., & Buchholtz, A.K. (2000). Business & Society: Ethics and Stakeholder Management.
(4th ed.). Cincinnati, Ohio: South-Western College.

H.-L. Wang, (2014). Theories for competitive advantage. Access November, 25 2016. Available from:
http://ro.uow.edu.au/cgi/viewcontent.cgi?article=1410&context=buspapers

Perkins, H.W. (1985). Religious Traditions, Parents, and Peers as Determinants of Alcohol and Drug
Use among College Students (Publication no. 10.2307/3511935). http://www.jstor.org.
sci-hub.cc/stable/3511935

Porter, M.E. (1985). The Competitive Advantage: Creating and Sustaining Superior Performance.

Porter’s Five Forces Model. (2012). Access November, 25 2016. Available from: http://crackmba.
com/ porters-five-forces-model/

Qwertysafepc. (2015). Corporate Social Responsibility Pyramid. Access November, 25 2016. Available
from: http://safepc.info/image-for/corporate-social-responsibility-pyramid.html

Simanis, E., & Duke, D. (2014). Profits at the Bottom of the Pyramid. Access November, 25 2016.
Available from: https://hbr.org/2014/10/profits-at-the-bottom-of-the-pyramid

Wheelen, T.L., & Hunger, J.D. (2004). Strategic management and business policy. (9th ed.). Upper

Saddle River, N.J.: Pearson Prentice Hall.



