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Abstract

The research purposes were aimed to study the demand for Thai scented popped rice
packaging, to develop Thai scented popped rice products of a handicraft community in Bang Kaew
Sub-district, Bang Phli District, Samutprakarn Province, and transfer the obtained knowledge to the

interested one and community.

The population and samples of the research study on the demand for Thai scented
popped rice packaging, product development from a handicraft community in Bang Kaew Sub-
district, Bang Phli District, Samutprakarn Province were 50 handicraft workers including 38 women,
mostly housewives and 12 men. Most of their professions were labors aged between 31 and 60
years old. The samples that were 31-40 years old were accounting for 20 percent, 41-50 years old

accounting for 44 percent, and 51-60 years old accounting for 20 percent of the group.

The research tools used to collect data was the questionnaire administered to evaluate
the satisfaction of the Thai scented popped rice packaging. The results of the study revealed their
needs on these following features: the materials used in the production of Thai scented popped
rice packaging to have a mixture of paper and plastic accounting for 54 percent and the
environmental -friendly packaging accounting for 26 percent. In terms of the packaging size, 64
percent of the group agreed with the size of 21.0x29.7 cm (A4) and 36 percent for 14.85x21.0 cm
(A5). Concerning the objectives of the use of the Thai scented popped rice products, 66 % was
used as presents and 34% as souvenirs. In relation to the distributing location, 54 percent believed
the products should be available in the provincial souvenir shop and pricing should base on the
size of Thai scented popped rice packaging: 21.0x29.7 cm. (Ad) priced 500-800 Baht accounting for
36% and 14.85x21.0 cm. (A5) priced 200-300 baht or accounting for 30 percent. The majority of the
30 participants were female accounting for 10.00%, aged 46-55 years old, or 46.67% revealed in
the evaluation that their satisfaction regarding the project was at the highest level with the mean

of 4.65, or 91.67%.
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Alevinnsnaaoududideld Fafwuduiymdnde ergnnsldanuvesmeinesling qeldiudsl
nowzuazn1agiuidilignds wudsatuniameaeuiuuilan udtunatsaulinels
mrzedosiniull nsgaduldldnafivinfiaas nisgitufbifuaggldldazena nsmaaeuiy
Austaavimiey q lUdumsiamndduwuudud $35n7560e 9 dieldlunsmaaeuauseuvesdou
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a

WUUAUARN 9 U 1uAsNsIUSe UL ug (paired comparisons) Wagdsaiiun1sinansiu (ranking
procedures)

1.2 n1s#uvie (Packaging) nsiureAIsaglildInuLwIAMNAnEuAT Wvuneludeesnis
fuouenniionnifunisundesduiud dufedunisliauazanauisuidioss msfuve
msazliirglunataldmenaznisitvieldidunisdaaiunisvee nsvielagiuiiuualinidu
nsmsLUUTsRewnty fiduianisfiazihiiuelifsganuauloungné uasdesadune
dnwairdud A wagdy 9 ielvignAnusyiivlade

1.3 mswaunansaaflug (New product development) utseaniiu 3 dnwae il

1. Innovation vunefis nandnsiuinnssalvl Alinefinideulunain

2. Modified ynefis nanfamisudlvl Tnensusuasu faudamdnsasiaied
Fallwiaauanlyiinnty

3. Me-too maneile Hansusiaenifeuku lngn1saenideuluunanduaveguady
Dundnsasilnddmiuuiem wsinilunain

1.4 3 3nsT3awdasasl (Product Life Cycle)dlondnsnmigninoangmain uansianis
BufurensTinndadug sveznaniluasdivonadfintumnntg desthe Wunsuanians
Lﬁ]‘%fyjtﬁuimamémﬁmsﬁﬁ?u mnwdadaeilasunmssensuanaainiuegsiisenmneasfintuegng
snidh Weddolaidiosnsndndusity seaveasandias Tuftaandnsusiiufazmeluainaain
usiazdindnSasflvsidangnainuundnfusiifidaiodedfeanistednde U ndndasilvidiu
nilienaldFunisiousuanamin windnsusisnvaresinliamnsodignainaugnéeonsuld
srovafindnfuriusarsinirodlunanislduiny Wunisuandiiuaiiniiduviosnues
WAR S uTEAd8AUATTINT0IALLTT uaraziRnnsasiialul W unuinssiuedsinaealy
Sow o Nf\]ﬂmj‘ﬁ'Lﬁmﬁﬁuma%mmﬂwamﬁmsﬂmﬁLwﬂIuIaQQQﬂdw HUTEAVENINANIT YSORDUAUDS
Audssnsvesiuslnaidsuutadly

1.5 %’umauﬁuaﬁgﬁﬂs?ﬁmwamﬁméﬁ (Stages of Product Life cycle)
fninsTinvesdnfasiazsenouiienses 4 Tuneu fe

~ unugiiwandaat (Product Introduction)

- Jumanaiasayiuln (Market Growth)

- Fupanadud (Market Maturity)

- Sugeueand (Sales Decline)

1.6 nszUrUNIsWALIKEAAueilval AurvesniswauindnSudilnd wdnFueiln
(New Products) luntan1snatnusgnoudae nandusilieeilunatn 1Jeni1 uinnssu
(Innovation) wansausifiusuusslyal (Product Improvement) wagnAnSnusiiEkanIT usdn e
witeundnfusiveagudaduiifidminglunaiauds (Me-too Products) Kaufiunvaandnsnsilngl
WraginanaudeInIsiludunidn (Pioneer) luna1nvedgsia AuAeInIsUsUUTAuATH
aonndasriunueINI s iuAsuLUasll Lagaudeantsiauddmineasounqunnie
Lﬁalﬁmmmﬁiaé’ﬁudLLﬁdaﬂﬁ’ulé’%umumﬁﬁmmmﬁmﬁmsmmj (New Product Development
Process)nszuaunstumsianndnsasiniutseenléidy 6 tuneu dil

1. MsuanamnauRaReafunaas el (Exploration)
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2. M3NAUNTBIAUAN (Idea Screening)

3. NTIATILITIGIND (Business Analysis)

4. MINAMUINAAS I (Product Development)
5. Msnageunann (Market Testing)

6. N157°90A1MAUAT (Commercialization)

n1599NLUUNUYIERYS
nseenkuuLUsERvEunaisUdnuivestunulnsadoanufnaiaasiaaeg
arandila Tumdnnseenuuuiazthanld sildnnseenuuuturuduiinuauasiiauluds
1. AN398ALUY sneamsvhiunuuvienshlasaiwestunuiieansussivg
elldnanudusannuiigms Tnensidenian dend Muldlimngauasny
2. flunvesnseenuuuuUszang
2.1 m3Anwuvuresnuinuailannmiide dnsasudmaassUj s
2.2 Mmafaulasnuuifiegiruvieuuuietdasyinnsfnwuuuauinany
WladefuRnisasnisuuulnen1suiewALAnEaAUANES 19855 AY IR U lUNANNA WY
duuuiiduendnuaiiamylsimiloulns
2.3M500NLUUMIALLBIABNTEBNUULTLANIINILNANYDINLLB AL VIAADS
UitRaanuuauliuuuiansny wangaumuaugeanis
3. eUsEAvgNIlY uUsERvgTAnINUIANLARTE e LARAI N SETIATIIA3 S
wasulaefigasjimngeendlnogimis
- UsrRudileduveay
- Usrhugieduredld
- Usshuguaannudatnu
4.s8nn1s0enuUY dndnnisiiugiulasendediulszneuvesesAusenaudadie
0 13U gUnssmiin 8 uagiiuin kiandnas dWeliiAeaumes Taefudnnig il
1) Aanfumiag (Unity) Tuniseenuuy goenuutagdesiilfanuimunlviogly
mirseuisrtudunguiouviefinuduiusfuimunvesuduquasfiansandiugosasly
AUAPY
2) AUANAAYIBAIINE (Balancing) L‘T;Juwé’ﬂﬁ"';ﬂiﬂmaqa']uﬁaﬂzﬁ%éfaa@
aunavesuALiAnIaugaesuil Wumnudin ftetuluduresswfslufemosmue
Tudsdug Fedivdnanuauga og 3 Usznisho
2.1 auaugaludnvasindy (Symmetry Balancing) Aeflanwuzidu
dre-vnuu-ans udu anuaunaludnvasdguazidilade
2.2 anuaunatudnuagliwiiiu (Non - Symmetry Balancing) Aefidnuay
auatulumieslidndussdesiniu usgluduanuddnuainauausadulud dnwazns
auna uuuiifeonuuuasdesdinisuszansgiuilalurudinvesiwuiiuge Fadumiuaunaiiin
Tudnwasfiuanseiuls wWuldrnuaunasmui (Texture) fouas-in (Shade) w3asud (Colour)
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2.3 9afudng (Gravity Balance) nseenuutlaiifuingdsvesuazazdios
THumanssssnduigoonuuuazdesiisiaamudmisliuninslilondsawdolvinuianlsitung
wiauseaiuddafideanisyaguisaudifesnuuuasdosseinse tludedldunndesaguin g
Awfosanse Basiuriansingfu nsnssinvesau S8y 2 nfesfesihuinasiiving 2 $rauhg
fudrBuiBeaniofiad dwdndiiarasindimiuazdiuniaasasiindefisd suduaulusinis
wauddasazegila foeniuuazies uaz 1egUldgndes Sesesgaaudans Sanuneda s
yosingasuesiiuies

5. AudunudmsAaus ( Relativity of Arts) luidewesfauyiiu Wudsiiozdes
firsanfuvanedurounszudosauddniduiusiusuldun

1. miLﬁuM‘%aﬁmauIﬁ] (Emphasis or Centre of Interest)ﬂﬁuﬁﬂuﬁaﬂv
HoanuuuagdnadigauiuliAndsivssulaudfwuiilasidevonnam uarudEnsuiiiatuies
mﬂmmmﬁaﬂmmuuﬂﬂmmaﬂumaaﬂqummaqwmmﬂmﬂmummauﬂu

2. 908177589 (Subordinate)nsadnefugatiuiuies udiinudfyy

o
]

sosaslumudduanuAnifoonuuuazdemensulliintumiiouiuioniusesdd 1 dw
i 2 Al# dutagtelifnnnuasndumamanuiiuansioonuuuagsios didedeise

3 §amz(Rhythem)lneiiqluasiiduiusfuludaiundeniisumessoznie
anuividludsiuesiiviedunnden fduiusoginsludu 3 1 niovredmezveinnnuss
wasln aanane Aderwduiusiuluiiiy afunnuddnvesinuiurieeeniuuazddnlumiuaa
Tules

4.Aus19i (Contrast) Buauddniiiatuwiedisl dnsadoulm
ligranniiuluvie iannadonine S lunsmnudsfiguiy Jogtiudesnuuuinaznmiliiin
auFandaiy Aty 1y madagaindadelniiiiiidatefuniadl 5 egdie 1 62 nisdaudui
fnuiiuasinaudanuandnaty shlnanauddn ludenn SsawRupnsnesnly

5. A2unaundu ( Harmomies) Anunaundulufidunuisds finnsanly
dhusiuionun ulfagiiuegieiiunnietunsldadisafudonsldialdiduiitaiuaudndudes
lalvldunudeitoinfseunaundusuludiunnenunaunduludusniddazusnaldun
ansiululudiuyagiumsdats suldun éu uain sunss sun i @ tules

dhu vae yyiowavAmy (2548 : 216) nd178s dnNIBENLULRUg ALY
(Principles of design) 31 flnsjsmaneiioliAn AWiAndnlusuvesuszslonildassuazanuanss
tiheonuuuflazaiiamanuseniniinsudeiuiiendananuvosaulvidanaudanlyel iuiaulaves
Auslaa wanzauiuusslevilldaesuasiisvuuueglunnudedldnuliuiug ndnnseenuuy 4
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