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The study on relationship between lifestyle patterns and

event marketing models of the elderly’s activity in Bangkok
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Abstract

The study on relationship between lifestyle patterns and event marketing models
of the elderly’s activity in Bangkok was aimed to explore the lifestyle patterns of the
elderly, marketing model of the elderly, and the relationship between the lifestyle and
the marketing model of the elderly’ activity in Bangkok Metropolis. The statistics used in
the data analysis were descriptive statistics including mean, percentage and Standard
deviation, Inferential statistics, and multiple regression analysis. The research tool used to
collect data was a questionnaire applied on a group of sample consisting of 200 people
selected through non - probability sampling in Lak Si, Thung Song Hong District, Bangkok.

Results of the study regarding personal factors of the elderly revealed that most of
them were married males aged 60-70 years old without bachelor's degrees earning
average monthly income 5,000-10,000 baht mainly from their work, savings, and currently
unemployed.

The results of the study of the elderly’s lifestyles of the sample group showed
that they mostly participated in social activities, exercises, hobbies, and tourism activities
respectively.

The results of the event marketing model of the elderly also revealed that the
sample needed marketing mix, and most activities were to be more personal. Moreover,
the promotion should be made on the location, marketing process, cost, and activities
respectively. The hypothesis testing revealed that the lifestyles, social activities, and

tourism activities were related to the event marketing of the elderly in Bangkok.

Key word : lifestyles, elderly, event marketing
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2.2 LLu’JﬁﬂLLaz%qwﬁLﬁmﬁu The 6 Ps of Event Marketing
INNTNUNIUITTUATIUINRUIEDUDS C.A. Preston (2012) Mlymsrudediuyseanang
mimamﬁ%msm’%aaﬁﬂisﬂawaqmwamﬁaﬂism LLﬁSi’]EJﬁSL%EJ@IUﬂ’ﬁB%U’WEJ 6 Ps (’ﬁjﬂ‘ﬁ P1 -
Product Aadaiaus niedsiiidnimmuarldsuanauieiifuasisusedd (tangble) uaydsd
Jusioslula (intangible) 1tu Concept Wo9U el
P2 - Price AaAlganeTun1s15919U
P3 - Place fio anufilunisdnay
P4 - Promotion Ae8aAnan Integrated Marketing Communication Tun1satiuayunisdnau W
NOU FLUIN LATUAINITINIUY
P5 - Process fonszUIUn13 #30 Mechanic Tun15989 Waztd1 v
P6 - People AayAans?l contact Inemssiugidnsamamu
Product - refers to what it is that you are offering. Central to this is the idea of the
extended product, which is to say a conglomeration of the tangible and intangible aspects
of your event. What is your event actually? Look beyond the obvious and think of the
product in terms of what it means to people. Standard marketing philosophy has a brand
as being a collection of ideas in the mind of the consumer. How true, then, when we
consider the nature of and experience. The event product can be viewed as what is on
offer, of course, but to the consumer the event product is equivalent to and internal
experience of thoughts and feelings. The event meaning is the extension of the offering,
and it is that which consumers buy into.
Price — refers to how much you are charging your attendees and how much it is costing
them to be so charged. A simplistic but necessary aspect of setting price levels is
concerned with covering costs. The costs of holding an event are a reflection of overall
management efficiency. All managerial and operational activities are therefore of direct
importance to the event marketer when devising a pricing structure, as covering costs can
constitute a barrier to competitiveness.  There is therefore a potential discrepancy
between the price structure and event marketer would like to see used and that which is
possible given the constraints of covering costs.
Place - factors are intrinsically bound to the idea of “product” for most events. The
venue of the event is equivalent to the idea of packaging for supermarket brands.
Hoyle’s “where” factors represent a useful and practical detail concerning the influence

of venue upon event performance. There are a few factors that we should consider



further. We should look for the reasons that might drive and event into a venue that
does not reflect well upon it, as when this has happened, I’'m sure it has not been done
in a willfully perverse manner in order to serve a negative outcome. There will have
been pressures at play that have forced the event into the wrong place. There is always
the problem of cost. It might be ideal to hold and event in just the right place, the
venue the event marketer is well aware of but simply cannot afford. Sometimes the
plain facts of cost will push an event marketer into a position of compromise. Similarly,
there is the issue of availability. A venue that is geared up to holding events, and has
proven itself to be slick and professional in its management and operations, may well
become booked due to its reputation. If time is a constraint, you may be looking for a
venue that is available, never mind one that is perfect. The real world does tend to get
in the way of perfection.

Promotion — refers to those activities that will bring an event forward to the attention of
potential customers, and which in doing so will generated attendance. In ideal world, the
event marketer should be influencing all aspects of the event he or she is responsible for
and should be playing a strategic role in tis management. The event marketer is ideally
placed to formulate an event to best suit the requirements of the market. It is often the
case, however, that the event marketer concentrates upon promotional activities. The
marketing communication mix stresses that all aspects of an event represent
communication about that event. This is an example of what is meant by fluidity in
marketing definitions, as everything, down to the grooming habits of an event operative,
can be described as a point of communication. It is against this background that the
event marketer allocates resources to planned promotions.

Process — refers to the mechanics of booking and using an event. As most events will
have a website for booking, it goes without saying that the quality of a website suggests
the quality of and event. Does it go without saying? For events the website has become
what packaging is to supermarket brands. It is, along with price, what consumers use to
infer the quality of the product. If the website is shiny and fresh, then that’s the
impression a browser will get of the event. If it is dull and monotonous, what are people
going to think? Perhaps more than advertising, the event website is your opportunity to
express the components and values of the event, and it can be as creative and exciting as

you make it.



People - refers to all those event operatives who come into direct contact with
attendees. It is difficult to think of anything that influences our impression of experiences
more profoundly than the people we encounter. As marketing is about customer
acquisition and retention, given the costs of recruiting new business, it makes sense to
retain as many customers as possible. Even for one-off events, positive encounters with
event personnel are a necessary prerequisite if standards are important to event
organizers. For repeat events that seek to maintain customer loyalty, or for an event
business for which repeat business will come as a result of its performance, having the
right people in place will created the best impression. This sounds like a personnel
concern, but ultimately it is a marketing problem if poor staff generates negative word of

mouth, which as we all know spreads like wildfire in the digital age.
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fail I6sudeya wanBemiioatumsdaanssuriesuegnedaiau onseduaualaly
N1549133u91U (X =3.59, S.D. = .578) 58981 Aoun13dananssy dnsuszurduiug
Ranssu HuBdnsnA3g ielenvu dmhenuiindetie iunsiusesnuninueanisin
U (X = 3.53,5.D. = .584) ABUNNSINNINTTY HN1SUSLVIAUNUSAINTTY HNUTUTY AN1AL
yienguiifidrsimnuduanndn (X = 353,50, = 593) Foaunienanssudu nsedu dg
wiodidnaty alawnu Wen15aasadia (X = 3.51,5.D. = .593) feun1sdnAanssu finns
Uszrnduwusianssy dudenszanedes wu nsved g @eeenuans (X = 3.50,5.0.
618) leiFunstnwulidisinianssuainauseudie wuaseuasa ey auidn (X
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3.48,5.D. = .609) #aIN15IANINTTH ﬁmiﬂizmé’uﬁuﬁ‘ﬁaﬂﬁmhu?ia@m6‘] Town Insvied
Ing wifadefiud dumedidn dedsauseulatl 1wy wada latl gyu ewounsnisin
Aenssulmduiyafsediedoiios (X = 3.31,5.D. = .683) neun1sinfanssy fin1s
Ussndunusianssy iudeaielnd wu Wnsdnviflede Suwmesiin wiededsrueaulall
Wy lad wlade Buanunsu gy (X = 3.21,5.D. = .754) 581i19n1399RaNnssu fn1s
Uszanduwusianssy 1wy mslafian msgenwianssuudalnad s iudednuseulad
A9 (X = 3.17,5.D. = .693) noun153ANaNTIy dn1suszvrdunusianss LR
i vifsdedinst dneans dolusvdld wuiiu Tuuas Wawes gues( X = 3.01,5.D. = .754)
wazAoun1siaRanssy fnsuszrduiusianssy Waudonatauds 1wy drednenyi 5o
UseaMansesnasnsey (X = 2.97, S.D. = .823) muaisu

M5 412 ALedy kardluloLuuiInggIu SERUANNABINITURNLEIRY
TUANFENNUMIUAT FRAINUTEAUNIINITNAIARINTTUAUNTEUIUNT

(n = 200)
N15AANANINTTH s¥aU
(dauuszaun1enITnaInNaINTIU) X >0, ANUED9NS aUAy
AIUNTTUIUNT
1. m3dadrdunsinududuney mu 355 565  wniige 1
AMUANIS
2. Mmyawmedoudniufanssuaiwnse 328 736 w1niign 6
M lanaInvateyeanie Loy InsAny
wiade lawd Viuled
3. Myawstlounseresfiladimivd 348 617  wnign 4
Usgansaan gnees wWiladiy aunse
lArgnuLes
4. arunsoamsiiowdnsinfanssula 345 624 wndign 5
nihanuluiudnfangsy
5. Pupaunsidnsiufanssuagadn bl 354 583 wndign 2

881N
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A1579 4.12 (A1)

N1IAAIANINTITY STEU
(FuUszaun19anN1InaINNINTIY) X 5D ANSDINTS oudiv
AIUNTZUIUNTS

6. M3fuvesiisedn vosseta vosudy 351 584 wniign 3
fisvuugndes Liedels

57U 347 469  wnilgn

31NA1979 4.12 wudi nauiieg1eggeegluuansannumiuas Iseduainy
FoansduszaumenisnatafanssuiunszuIug Tnesaueglusefuanniian (X =
3.47, SD. = .469) diefinsanifusedelneFesddumuanadsanunlumiios il s
Faddunisvhanududuneu susinuanis (X =3.55, SD. = 565) 704041 Sumeuns
\ihswAanssuagan laigasn (X = 354,50, = 583) msiuvesiisydn vess1eia veau iy
fiszuugndes 1¥ofield (X = 3.51,5.D. = .584) M3amzideunieassiitedranii
Usgdnsnam gnaes 11ladny ansaiilanlsauies (X = 3.48,5.0. = .617) @11190
amedeudisiufanssulantranuluiudnianssy (X = 3.455.D. = .624) wagns
awzfaudnswianssuansavinldvainuatedomis iy Wsdnd wlade Taxd viuled
(X =3.28, S.D. = .726) Amua Ay



34

A15N 4.13 Anady ward udgauunInggIu SEAUAINABINITVRINEIe Y
lulansunnuuas dediuUsraun1aNInaIAfanTILiuyana (n = 200)

N13AANANINTTH s¥aU
(dauUszaun19nNITRaINNINTIU) X >-D. ANNEDINS Sudu
AIUYAAR

1 Waniiidssende lued Buudu 372 461 wndian 2
wiaila

2. ¥mihfiannsalideyanigndeadlel 372 474 wndign 3
Heouulaviug

3. Wmihifianunsedieoulunslv 368 511 wndian 4
ANUTIEWE o131 ueE 197

4. \§avidiifinisudeaniefignan 368 519 wndian 5
wigauiugULUUeINang sy

5. 1 wihd fiaaef anwaunsa W 375 457 sndiae 1
TUANBUAINN YIBLUABRLUNTINITUE

SVAITTENTG

6. wynfuidy 191 ndes dnuans {5 347 656 wndian 7
Jordna MnawAanssudunsdnden

YOUVDINI N

7. fiihsamRenssu dausnnidudgeeny 354 566 wndian 6
wsedglndiAgariu

57 3.65 377  wndign

31NA1979 4.13 Wud1 nquiieg1eggeglulanannumiuas Iseauadny
FosmsdiuUszaumnsnnImatafanssuiuyana Tnesauegluseduaniian (X = 3.65,
$.D. = 377) defnsandunetelas Sesdunuanadsanunlumiios il Wi
a3 auanunse Wideyanaud1any Hrgwdegidnsinnulidnunuisme (X =3.75,
S.D. = .457) 5998931 LA niidssende lund suuduudala (X = 3.72,  SD. = .461)
Wi flannsalideyatignaeailedifaouanileviud (X = 3.72, S.D. = .474) Wwihiid
aunsgiesesulunislianudisindefidnsinaulueged (X = 3.68, S.D. = 511)
L%’Mﬁﬁﬁﬁmmmmaﬁqmw wingauiusUwuuvesianssu (X = 3.68,  S.D. = .519)
Avdnsanfanssy duannidudaseneniodelndifesiu (X = 3.54, S.D. = .566) uazuuniy
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v

a o v o vad o a | a 2 av v —
LGUQJ, AN191 UNTDY UNLLARNS E;JJ@J“U@LﬂEN ‘mmiammmimLUuwgf\mﬁaau%wad;ﬂmmm (X =
3.47, S.D. = .656) ANUA1AU

4.4 WNANINAFBUHNNAZIU

HANSNAFRUANNAZIY JURUUMIALTUTIndAudiusiusULuUAITAaIA
Aanssuvesfgeorglunsunnuviuas auiildfaunisiuiinslilnel938nsinmeinny
annauanvaAn (Multiple Regression Analysis) lagidendiuysdaseidnaunisnnnesnig
wiafla ENTER Téseuannaidertu 95% fduasufiasaunfgiundn Adewle Sig. frtdes
131 0.05 FsransnagoULARITINTI 4.14

M1919 414 LAAINANTITIATIEVAINAANDY NYANYBITULUUNTALTUTTIN wazAly
AALAULAEIAUAIUUSLEUNIINITHAINAINTTY

WiasANUWUTUTIU SS df MS F Sig.
FENINNGY 2.508 4 627 5.609 .000
elungy 21.794 195 112

594 24.302 199

NP1 4.14 Han1sVageUnLEITUS e sdUsEANE MInnoEYRITULLIUNNS
ATILTIN wardiuUsTauNIINITNAINAINTIN WU Tanuduiusidadunsaiunguduys
Basy ednafitudAuvneadnnisedu 0.05 wazausasmensaldadunseld $a91nn1s
Ansesiannesidmman ausafaAdsyAvSanduius e et
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1579 4.15 NINAFBUAMNFUTUSYRIENUTEANEN130A008YRIFULUUNTANIUTIN Uay
ANUABINTAINUTLANNNNIAAIANANTTH ATUAINTTY

FURUUMSANTWA IR fulszaun1nIInaIn t p-value
ANy
fuUsyans | anumann
N150A08E AU
1951
sl (a) 2.116 240 8.809 000*
1. AUAINTTUNNEIAL 106 064 1.661 .009*
2. ufINTINEONAIAINIY .088 068 1.282 201
3. frufnssuNSTiaien 096 .088 1.086 279
4. AURINTTUUOALTN .081 .087 928 355

R=.278 R = 0.078, Adj R’ = 0.059, SE = .505

* QlydAynsananszau 0.05

1NA134 4.15 KANITAATIEINUIY AuUsnauisaiuiediuyssaunia
N13AAIARINTTUVDINFIR Y LUUANTUNNUMIUAT AURINTTU AB JUKUUNITALTUETR
Aufanssunedeny Faanunsavihunglesesay 5.90

radeelaunAdulsyansvesiavinunsud s duaunisvinunediulssaunig

Y
a

Aseannanssy e loasiuufy fall
AUUTZAUNIINITAAINNANTSYU = 2.116 + 0.106 AUNINTIUNIIAIAL

druudsnlifianuduiusiudiudszaun1inisnainianssuveggeeny fe
FULUUMSANTWAIN PURANTTUNITEBNMININTY ATUAINTIUNTVIBAUNY kaEAUAINTTH
9TUBALIN
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1579 4.16 NINAFBUAMNTUTUSYDIFUUTEANEN130A008VRIFULUUNTANTIUTIN Uag
ANUABINTTAIUUTEANN N TNAIARANTIN AuA Yy

FURUUMSANTWA IR fulszaun1nIInaIn t p-value
ANy
fuUsyans | anumann
N130ANDY AU
1951
ﬂ'ﬂﬂﬂ‘ﬁl (a) 2.123 215 1.722 .000*
1. PURINTTUN T IAL 238 073 3.277 .001*
2. AUNANTINOONANRINEY 092 078 1.172 243
3. frufInIsuNSTienien 142 101 1.410 160
4. PURINTIUIUOALIN .056 .100 560 576

R =.356, R = 0.126, Adj R = 0.108, SE = .578

* QlydAynsananszau 0.05

31NA1519 4.16 HAN1TIATIENNUI AIUsNaIusaviuigdiuyseaunia
n13naInfanssuvesdateglulnnsunnumuas Aualdany Ae sULUUAISALILTIN
Aufanssunediau Faaunsaviunglasesas 10.80

radeelaunAdulsyansvesiavinunsud s duaunisvinunediulssaunig

Y
a

Aseannanssy e loasiuufy fall
AUUTZAUNIINITAAINNAINTSY = 2.123 + 0.238 AUNINTIUNIAIAL

drumnysilaifianuduiusiudiudszaun1inisnainianssuvesygeeny fe
FULUUMSANTWAIN PURANTITUNITEBNMININTEY AUAINTIUNTVIBAUNY UaEAUAINTTH
9TUBALIN



38

M1579 4.17 NINAFBUANEUTUSY0IdUUTEANSN150A008YRIFULUUNTANIUTIN Uay
AYNUABINTTAIUUTEANNINITAAIARANTTH AUARIUN

FURUUMSANTUA IR fulszaun1nIInaIn t p-value
ANy
fuUsyans | anumann
N150A08E AU
1951
sl (a) 2.864 184 15.554 000*
1. AUAINTTUNNEIAL 204 049 4.190 .000*
2. ufINTINEONAIAINIY 025 .052 483 630
3. frufnssuNSTiaien 064 067 942 347
4. AURINTTUUOALTN -.057 067 -.843 400

R=.335 R =0.112, Adj R’ = 0.094, SE = .387

* QlydAynsananszau 0.05
NA 4.17 WU WANITIATIZINUIT FanUsNausaynugdulsyay

NNNIAAIANINTINVBAIDELUYANTUNNUNIUAT AUERIUA Ae JUKUUNISALTLAIA
AufansTumedeny Faanunsaviuielesesas 9.40

radeelaunAduUsyansvessavinunsu s uduaunisvinuiediulssaunig

Y
a

Aseannanssy nelsasiuufy fedl
AUUTZAUNIINITNAINNANTSY = 2.864 + 0.204 AUNINTITUNIIAIAL

druinysilifianuduiusiudiudszaun1nisnainianssuveggeeny fe
FULUUMSANTWAIN URANTTUNITEBNMRINTEY AUAINTTUNNTVIBAUNY kaEAUAINTTH
UBALIN
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1579 4.18 N1INAFBUANFUTUSYDIFUUTEANEN130A008VRITULUUNTANTIUTIN Uag
AVUARIUAEIAUEIYTZEUTNININAIARINTIN AUNELESINTTHAIN

FURUUMSANTUA IR fulszaun1nIInaIn t p-value
ANy
fuUsyans | anumann
N130ANDY AU
1951
ﬂ'ﬂﬂﬂ‘ﬁl (a) 3.038 .188 16.140 .000*
1. AUAINTTUNNEIAL .055 .050 1.114 266
2. AUNANTINOONANRINEY 126 .053 2.349 .020%
3. frufnssuNSTiaien -015 .069 -221 825
4. PURINTIIIUOALIN -.058 069 -.852 395

R = .206, R = 0.042, Adj R* = 0.023, SE = .505

* QlydAynsananszau 0.05

1INANSN 4.18 WU WANISIATIZINUIN AUSNAIUTYUIgAIUUTLEUNIS
N13981ANINTTUVBILFD LI WUANTUNNUMIUAT FUNITAUATUNITAAIA AD JUKUUNIT
ARUTIN AUNINTTUDBNAIAINIY Teausavinuielasagay 2.30

rdeRelaunAdulsyansvesivinursu s duaunisvinunediulssaunig

Y
a

Aseannanssy e ldasiuufu fadl
AUUTTAUNTIINITAAIANDNTTU = 3.038 + 0.055 AUAINTTUBINAIAINY

drumuysnlifianuduiiusiudiulszaun1anisnainfianssuvesgeeny fe
FULUUMSANTWAIN MURINTTUNIIVNEIAN ATUAINTIUNTBUTLT UALATURINTTUIY
aALIN
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M1579 4.19 MsnedeuANFUTUSYeIduUTEANSN1Tann08 YR FULUUMIANTIUTIN Uay
ANUABINTAIUUTLANN NNIAAIANINTIN AIUNTEUIUNT

FURUUMSANTWA IR fulszaun1nIInaIn t p-value
ANy
fuUsyans | anumann
N130ANDY AU
1951
ﬂ'ﬂﬂﬂ‘ﬁl (a) 3.306 .220 5.023 .000*
1. PURINTTUN T IAL MBS .058 2.286 .023*
2. AUNANTINOONANRINEY .049 063 791 430
3. frufnssuNSTiaien .007 081 .084 933
4. AURINTTUUOALTN -.152 .080 -1.894 .050%

R=.521, R = 0.249, Adj R’ = 0.199, SE = .462

* QlydAynsananszau 0.05

INETN 4.19 NUT KANITIATIEINUI dauUsNaunsavinedulseaunia
NSIAIANINTTUVDIEEIDLUUANTUVNLVIUAT AUNTEUIUNTS A JULUUMTALTUT IR
AURANTIUN IR WagmuRanTINNUeALsN Feanunsavhuelasesas 19.90

radeelaunadulsyansveeivinunsudsuduaunisvinuiediulssaunig

Y
a

Aseannanssy e loasiuufy fall

AUUTEAUNIINITARINNINTTH = 3.306 + 0.133 ANUNINTTUN19EIAY - 0.152
ANUNINTTUIUBDALSN

drufnusnlufianuduiusiudiudssaun1ansnainfanssuvesigeeny Ao
JULUUMSALTUTIR MURANTTUNITEBNMAINTY LagaURANTTUNTHONTE?
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1579 4.20 NMINAFBUAINFUTUSYRIdUUTEANTN1T0A008 YR TULUUNIANIUTIN Uay
AUABINITAIUUTEAUNINITNAINNINTTU FIUYAAA

FURUUMSANTWA IR fulszaun1nIInaIn t p-value
AansTy
fuUsyans | anumann
N150A08E AU
1951
sl (a) 3.690 178 20.694 000*
1. AUAINTTUNNEIAL .088 047 1.860 .044*
2. ufINTINEONAIAINIY -.003 051 -.064 949
3. frufnssuNSTiaien LOLE 065 -.258 796
4. AUAINTTUUOALIN -.103 .065 -.1591 113

R=.186, R = 0.035, Adj R = 0.015, SE = .374

* QlydAynsananszau 0.05

INATN 4.20 NUT KANITIATIEINUI dauUsNaunsaviungdulseaunia
N13MA1ANINTTUVDINGID WA TUNNUNIUAT FUUAAR AD JULUUNTAWTUTIN Ay
Aanssunedenu Faaunsaviunglasesas 1.50

FadeelaunAdulsyansvesfavinunsu s duaunisvinunediulssaunig

Y
a

Aseaananssy neldasiuufy fall
AUUsTaUNI9NITAAINNANTTY = 3.690 + 0.088 AUAINTTUNIAIAL

druduysnlifianuduiusiudiudszaun1inisnainianssuveggeeny fe
FULUUMSANTWAIN PMURINTTUNITEBNMIRINTY AUAINTIUNTVIBAUNY kaEAUAINTTH
UBALIN
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unil 5
d3Una afusena uasdatauauue

538130 “nsAnwimnuduiussninansdndudinfuguuuuniinain
Aanssuvesggeonglungammamiuas” Tinguszasdiiiefnuinisdiiudin Anvinsaann
Aanssy  wazAnwiAuduiusseninnisanduiindunisnainianssuvesggeonylu
NIUNNUMIUAT NRuAIeg AN gIe gluAnTunNUnIUAT 91u3U 200 A lagld
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wuUaaUn (Questionnaire) wnIaadialunisfinwiuaziiusiusindeya Jsaunsoasy

[

aAUSIENE LATUBLEUDLUY Lnpall

a o

5.1 @gUunan1sae

MRSt WunsEnwimnuduNuSsEINenI AR UTIRAUNITAAIANANT T
SUENE:\JTQQE]WEILUﬂNLVIWNMWUﬂﬁ A3UNaNNTINY panidu 3 ddu Fadl

9

5.1.1 ayUnamsideieiutadudiuyana

naufog1eggeogluumnssmwamiuas dalvgiineuuuuasuaudningjidu
WAYIE J818581379 60 - 70 T seduMsAneinIIUS e es aouninausa seldiade
foleUsEIINg 5,000 - 10,000 U uvaseldmdn (sreledilasuunniign) 9nnsihay
yowey/duiu wazlildusznauodn

5.1.2 agUnamsideiReriugULuun s iuTin

ngudled1egeaglulnnsunnuniuas diulngiisziunisujuiasuiuunis
fuiudin Tnsswegluszduuiug ads uasiilofinnsansofunudn Sufuusnde du
AANTTUNEIAY  T899UIAUAINTINEBNAIAINIY AIUAINTTUIIUBALTN WALAIUAINTTH
Msvieailen My

5.1.3 agUnamAdeaiieiuguuuunsnaInRangsy

naudegeggeorgluwaniunnumuas dulvginnudesnisdiudszaunis
nsmanAanssy Taesaueglusssvanniige uazilefinnsansiedunuit Susuusnie sy
yaaa suanuil duaildang funszuaums sumsduaiunisnain uagfufanssy
ALEAY

5.1.4 ayunan1snaaeuauNfgIu
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$1319 5.1 a@wamwmaauaumﬁgm

SULUUNTAAIANINTTH

=
(o
G
IEN
U’o
(o s
g =
bye)
o a aa ﬁ -& = ‘”{_&g §
SULUUNITANUUTIN ad Ao = =z p G
U ot o — G 3 [cw
@ c & © e <«
« < @ P < g
= = = = = =
. . . e . .
AUNANTTUNFIAL v v v X v v
AUNAINITUIBNANFINY X X X v X X
PUAINTIUNSVIDTIE X X X X X X
ANUNINTTUIUBALIN X X X X v X
vinen ¥ geuiuanigiu X U Laausngu

INATN 5.1 aFURANTNAGBUANLATIN WU FULUUMSATEUAInvedgeene
TUAANTIMNIIUAT AUAINTINNRIAY TANUFURUSAUTULUUNTAANARANTIY AU
Aanssu suAldany Fuaonud funseuiums wassuyana

SURUUNMIANTEUTINY095 g0 LUl AN JUMNAIUAT ATUAINTTURBNNGINTY

faudiusiuguiuun1snaInfianssy AuMsaERINTEN
sUnuumMsiuiudinvesgeengluluanamnamuas fufanssunisveadien
fAudiusiuguiuun1snaInfangsy AUNTEUIUNTT

5.2 aAUs1ena

m9ieadstl HumsAnwenuduiudssniensiuiuinfunmaiafans
voaffgeorglunguymamuas asnsaedusena Wl ssdudsil

521 nuansite wuin nquiegsdgsengluunngammamiuas dulngi
pounvuasunuaulng flengsening 60 - 70 U sefunsAnudiindUin s aaiunm
ausa uwazhildusznauendn aenndesiunanisnwives Su3uns iauueny (2556) 3oenns
fidrusiuluniswaiursvuuunisdnfanssudunuinisdiviuggeetgludmina
wszuasAegselaziminetmes Aildwuin dawlugjfiengegszning 61-70 U flanunm
ausa NMsAnwIUsEaNAny wazgeengadiulnglilausenauendn wazasnadesiunsy
Aamstigeeny (2560) fildnamdsUszamuazdnvazvesnuinganiuggieigisazeag
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Fo91 929019539319 60 - 70 T 1Tutetevesiigeengiidaiings fuszaunisal mnud
GRRFTGRFTRER LLazqﬁﬂmfmﬁé’qW%aﬂ%muiﬁ Usgnaufuanins1eniedanaudanss
nsvdunszias aunsainnuadsassiussleviunnseunss guy wasdauldiluegied
lusfelifsansainunieansailddmeuuny enadunununsgnamnssa Ui
yionsUszneven@ndase \uinensliaud Wuivnw Wueaates uaznisviau
ofLanAneg mummaule JuilinansAnwiieriuiladudiuyanavedgienyiang
gonndeuasidululuiuimafieniu

5.2.2 INHANTIAY WU nquiegafasogluansammumues dlvginns
UURTURUUNITANTUTIn aufanssuniedeay duduusn Aen1ssanluaiuysy au
Uszndl 1umania Sausssurieadiusieg denrdesiunanisinewives Usyadnwil
PIENARIanT wavauusl duwfiud AldvinufnwiFesanmuazaudosnishiansy
fununnisdmiuigeenglummauiaiesfoum Smindoum nuin Aanssudidgeenyd]
anudesmseglusziuunniian loua nsidhiaviygy Hanadilesssy dwiuianssud
Haseigiinudeinisegluseauinn lowa n15inIuRINTTUNEIANAIG 9 19U 115N
$aUNIN uUsEmEneg a4 esierisievesigengdoimsnulzdsassdiiiou
de ATng gvatu Aseuads Judrsuianssufiamsanevaussanudesniaivanild
SnaeseliufTRnuUszne suusssuienvesing FelurasterhaneinegbiinanfoRas
wianilld detgeengiiadutisnafiomngauiunisufoanansaud

5.2.3 1AHANTTITY WU ngudlegadasenglulanunnuniuas daulugdl
seAuAuFBINIELUsEAINISNNSIaIAAINTsY Tnesauegluseiuinniian aenadosiu
NanNsANWIYes SFun LamnNeny (2556) 3eanisiidrusaalunisimungluuunisda
Anssuifununnisdmivigeoigludmianszunseioyseuay iming1mes ﬁlé’wud’]
waamwmmwawa%‘[mmwsmaas giumnian 1guiy Luaamammmawmmw
ABINITVNAINTTUA m:uiamﬁiumsﬂwwamamﬂsuaamamsaamswmm/ima il
LaaﬂLﬁzmammmiwmmaqmaqmmazgﬂLLUUﬂnmmzamumuLaﬂmL‘Uuamam

v oy
v A

5.3 Jaiauauuglun1sideaseil

53.1 nwanside wudl nqudiegisgeegluluangunnaviuas IseAunis
UftRsULuUMIsIiuTin dufanssunmsendien usuduaare dedunsdansnan
Aanssu deanursafiazinausianssunisieauiisniiequaindmivigeeny v
melulssimauazinaUssma Wy mIvisaiisanuiiguainuesigieny wieviesiiiean1uia
Finvesnulneg Faagsiliggeonglidouiunar muinddusdndiiunluiFedinam
Jueg saufeemsnisiu Wusiu
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5.3.2 21AHANTTITE WU NEuMIegegeeglulanumnuviuas d5EAuns
UFvRsUnuUNMsAdudin fufanssuanueinsn eafumsnani Wududugaineves
Ranssunueflsn Fawinasudinisnanmdals ansaldfuiatzininliluggiey an
anudeslsadaiain nszduliiAnaudnaiieassd uazvzasnisiiannydalauesld
fathy Aenssufivusy nretenty M3801A3T AITIANITOUTY LYU nsanwd ddhsu
dioifunistada Sndeanusodesealunisadisassdiuau adeneldlusuauies
AsEUATILABNGIY

5.4 dawauanuzluniduaadaly

5.4.1 mildvadseluarsAnuinisdiiuiinuasnismanaianssufungusiegs
Havorgmuungimaniaus 1wy namile manziusen manyTuan nald

5.4.2 Meiunsielumsnwaudesmsmanainfanssunguiiegnaggeesd
dhuvieadivseduviAsnsalulssmelne
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